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The Leader of the Band
After 25 years, Art Himmelberger is still
the man behind the music at Marist

A Day in the Life

Sixteen photographers capture life at
Marist from 7 a.m. to midnight

Marist in Manhattan

Students leave campus for classes and
internships in the Big Apple

and more!

Don’t let another year pass by without
getting your master’s degree.
Graduate Programs

• Accounting (M.B.A.)
• Business Administration (M.B.A.)*
• Communication (M.A.)*
• Computer Science (M.S.)
Software Development
• Education (M.Ed.)
• Educational Psychology (M.A.)*
Professional Teaching Certification
• Information Systems (M.S.)*
• Mental Health Counseling (M.A.)
• Museum Studies (M.A.)**
• Public Administration (M.P.A.)*
• School Psychology (M.A.)
• Technology Management (M.S.)*

As one of the nation’s leaders in the use of technology in education, Marist
College is the perfect fit for people looking to advance their careers. We offer
12 programs leading to a master’s degree, in online as well as on campus
formats, designed to provide you with the skills and vision needed to advance
your career. Regardless of your location, Marist College makes quality higher
education highly accessible.

*Online format available
**Offered only at the Florence, Italy Campus

Learn more at www.marist.edu/ThinkMARIST
or call 888.877.7900
Winter 2011
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A Note from the Dean

Continuing our conversation

W
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elcome to the second
edition of Foxtalk.
Before commenting
on some of the many
features you will find in this issue, I
would be remiss if I did not ref lect here
upon the unqualified success of the
magazine’s inaugural edition. Simply
stated: The buzz about Foxtalk is
electric.
We received many congratulatory notes from alumni, students, and
friends of the School about the first issue of Foxtalk. Around campus, faculty, staff, and senior administrators
praised Foxtalk for its creative look
and robust content. President Dennis
Murray said of Foxtalk: “It is a handsome magazine.” High praise indeed,
and we could not agree more.
We can publish such a high quality
and distinctive magazine because of
our talented and dedicated faculty, students and staff. In particular, kudos
go to Dr. Keith Strudler and Dr. Lyn
Lepre for their vision, hard work and
persistence in seeing Foxtalk through to
publication.
This edition of Foxtalk builds on the

success of the inaugural issue, and as we
are fond of saying here, “think big or go
home.” We thought big.
Among the many features in this edition of Foxtalk you will find new faculty introductions; commentary about
the retirement of one of our most respected colleagues; a discussion of
the new journalism curriculum; a description of our distinctive initiative,
“Marist in Manhattan”; news about
sports communication, including updates on our ESPN and AP sports connections; and informative pieces about
our students studying abroad, and in
particular, a focus on students in Spain
and London. This edition of Foxtalk
also spotlights our very own Mr. Art
Himmelberger, director of the Music
Program at Marist College. For many
alumni, students, faculty, and staff, Art
is the music program at Marist College.
Please contact us about your ideas
for future issues of Foxtalk. I also encourage you to send us updates on your
whereabouts and activities. We think
of Foxtalk as not so much a one-way
mass media channel, but rather, an op-

portunity to create an on-going and
meaningful dialogue among Marist
family members.

Fox talk
Editor
Dr. Lyn Lepre
Contributors
Meghan Carroll, ‘11
David Mielach, ‘11

School of Communication
& the Arts
213 Lowell Thomas
Marist College
Poughkeepsie, NY 12601
www.marist.edu/CommArts
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“While the bank can
take your penthouse and
your Porsche,
no one can repossess
your education and the
positive people that
surround you.”
pg. 28
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Art & Art History

Venice
study abroad
opportunity
Art History and Studio Art
majors have the opportunity to study abroad at The
Venice Biennale, one of the
most prestigious art expositions, which was founded
in 1895. Students will immerse themselves with the
culture of Venice, Italy while
working with artists from
the past and the present,
and working with faculty
for five days a week for four
weeks. The program is for
concentrations in painting,
drawing, sculpture, digital
photography or crossdisciplinary and is worth
six credits in art history and
studio art.

Smith
display at
Le Moyne
Marist Art Gallery
Director Ed Smith
has recently displayed his work at
his exhibition entitled The Labors,
which consisted
of his sculptures
and drawings at
Le Moyne College
in the Wilson
Art Gallery of
the Noreen Reale
Falcone Library.
Smith not only
held the exhibition but also held
a lecture about
his work on
Friday, Oct. 15,
2010. His exhibition ran from
Oct, 15, 2010 to
Nov. 12, 2010.

ON TIME(S) SILENT AUCTION A SUCCESS
The Marist Art Department collaborated with the Student Government
Association in holding a silent auction
entitled ON TIME(S) for an Art and Art
History Faculty Exhibition. All the proceeds will be donated to the SGA to
help the New York Times Readership
Program. The Art faculty and the SGA
continue to make an effort to inform
the student body about world issues
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with the readership program by bringing together The New York Times, USA
TODAY and the Poughkeepsie Journal.
The show ran from Sept. 23, 2010, to Oct.
23, 2010.
Art work of faculty include Marist
Gallery Director Ed Smith’s sculpture
Small Leg. Smith’s work has been presented in the U.S. and abroad, and some
written articles about his work have ap-

peared in The New York Times and along
with other publications. Professor Lois
Walsh featured her painting The Music
Lesson, which represents beauty and
romantic love; professor of art Richard
Lewis featured his work Godzilla; professor Matthew Frieburghaus presented Resonate. Frieburghaus’ work has
been featured in locations such as Chile,
Taiwan and Switzerland.

Donise English
wins in London
Left: The Steel Plant Art Gallery. Right: Artwork by Christopher Seubert.

Marist Art Department Chair Donise English
was the showdown winner for her work Trickum
for the Saatchi Gallery online competition exhibited in London. The Saatchi Gallery aims to
recognize young upcoming artists in the field of
contemporary art to showcase their work that
has rarely or never been exhibited in the United
Kingdom.
The Saatchi Gallery helps the general public to
be aware of new artists who are dedicated to creating contemporary art by displaying their work
in exhibitions and offer upcoming artists a place
to show the public their work, possibly jumpstart their career. The Saatchi Gallery opened in
October 2008 located in London, and now with
receiving over 1,000 students visiting the gallery
organized by the schools. The online competition
is open to all artists who has dedicated their lives
to contemporary art.

Artwork by Barbara Duval.

MARIST PRESENTS: ABOUT THE FIGURE
Marist was proud to present the art show About the Figure, which opened
on Nov. 11, 2010. The showcase features works from Clea Carlsen, Barbara
Duval, Nancy Peel Gladwell, Barbara Grossman and Marist Adjunct Lecturer
of Art Christopher Seubert.
“One of the pleasures in organizing a show like this is to be able to present the work of first-tier artists of the figurative tradition in the United
States and allow the entire community to see such a stunning exhibition,”
said Gallery Director Ed Smith. “These artists have had their works showcased in many museums, including the Corcoran Museum of Art, Florence
Griswold Museum, Fogg Art Museum, NHK Culture Center in Osaka, Japan,
and collegiate exhibitions at Bryn Mawr, Pratt Institute and Yale.”
The exhibition was open to the public and was held at Marist’s Steel Plant
Studios. The gallery remained open until Dec. 11, 2010.
				
				

Donise English’s work, Trickum.

-compiled by Jennifer Meyers, ‘11
-photographs courtesy of the Department of Art & Art History
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Communication

photo courtesy of Marcia Christ

A group of professor Marcia
Christ’s Capping and Seminar
students competed in this
year’s National Advertising
Competition. This year’s competition client was State Farm
Insurance. Students were
asked to create a fully executed, integrated strategic communication program targeted
at independent young adults,
18-25. Marist’s team entered
a 30-page plans book and
20-minute presentation titled
“That Just Happened…A
campaign of outrageously
absurd make you want to
cringe can’t believe that just
happened moments.” The
team was awarded fifth place
the day of the competition.

PR SCHOLAR HEADLINES PRSSA FORUM
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Nationallyacclaimed public
relations
scholar
Dr. Linda Aldoory
and nearly 90 other
guests propelled
the annual Marist
College
Public
Relations Student Society of America
Red Foxes leadership forum to its most
successful year yet. The forum, held Nov.
15 to Nov. 21, featured as senior leaders
Aldoory, an associate professor at the
University of Maryland’s Department
of Communication; and Dr. Geoffrey
Brackett, executive vice president at
Marist College. Conducted as a virtual
event on a public blog, the forum at-
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tracted 88 visitors from New York and
other states as far away as California.
The theme of the 2010 leadership forum, “The Gender Gap: A Leadership
Perspective,” stimulated an interactive
discussion among students, faculty, and
administrators about the ways public
relations leaders manage gender differences and roles. Opening the forum,
Red Foxes PRSSA President Sabrina Clark
(COM/PR/Spanish, ’11) noted: “The issue of gender is particularly interesting
within the public relations landscape….
Are men in significantly higher positions
of power? Does the glass ceiling still exist? What about the velvet ghetto? How
does work-life balance differ between
genders? What can young professionals

Ciao
Florence!
In October, Missy
Alexander and
Keith Strudler
visited Marist’s
Lorenzo de’
Medici campus
in Florence.
Working with
LDM faculty, they
will help expand
Marist’s communication offerings in
Italy. The professors toured the
facilities, including the computer
labs, met with the
LDM faculty and
discussed future
partnerships.
Happily, there was
also some time
for gelato and
sightseeing.

photo by Keith Strudler

Ad students
place 5th in
national
competition

expect for the future? As the workforce
becomes increasingly more diverse, it is
our job as leaders to look at the changing (or maybe not so changing) dynamics of the public relations field.”
During the forum, Aldoory described
“a ‘layered’ glass ceiling … layers or
phases of professional status and rank.”
According to Aldoory, “As status and
rank go up and up in prestige and power … the glass [for women] gets thicker,
harder to break, and perhaps even more
smudged and harder to see through.”
		
-SABRINA CLARK, ‘11

photos courtesy of New York Women in Communication

Monday Night
Football Features
Marist Alums

NY Women in Communication
conference has strong turnout
Marist had a strong showing at the recent New York Women in Communication
annual Student Career Conference, held Nov. 6 at the Grand Hyatt Hotel, New
York City. The Communication Internship Program sponsored 13 students,
using funds from a bequest made by Dr. Mary Louise Bopp, a former Marist
advertising professor.
“The major points of preparation for the future begin as a student,” Porter
said. “The job student’s hold is to network while in school. After graduation,
you are seen as a job seeker. We encourage all students to go to conferences or any meetings that would encourage them to be proactive about their
future.”
Other Marist students participated in the conference under the sponsorship
of the Communication Arts Society, led by club president Alexis Murphy.
“Networking is extremely important for college students because it helps
you get internships and build connections with possible future employers,”
Murphy said. “Through networking you meet so many people and it allows
them to see your motivation to jump into your industry of choice.”
Communication Internship Director Gerry McNulty called the event “a valuable experience, “noting, “This is one of the best-run career conferences in
New York . . . We’ve supported participation at this event for years. It is well
worth it. Students make excellent networking contacts and get a chance to
learn first-hand about career possibilities from successful people in the field.”
The conference featured NBC News Correspondent Mara Schiavocampo and
numerous professional women from advertising, television, radio, film, and
multimedia fields. Students attended workshops such as “Digital Marketing &
Social Media,’ and “Communication Entrepreneurship.” -EMILY BERGER, ‘12

Four Marist alumni, who all work on
ESPN’s Monday Night Football production crew, returned to campus on
Wednesday, October 27. The four former communication students (Robert
Adamski ’01, Chris Damiani ’96, Trevor
Gavin ’07, and Ken Menard ’98) held a
presentation and panel discussion describing their day-to-day experiences
working on the country’s most recognizable football broadcast as well as the
pathways each took in finding their job.
They showcased examples of their work
at ESPN and met with several sports
communication students and MCTV
club members after their presentation.
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Fashion

FASHION: NEW AND NOTEWORTHY
 Marist Fashion students were awarded the prestigious YMA Fashion
Scholarship, which comes with a $5,000 prize, an invitation to a banquet in January
2011, and a chance to compete for a $25,000 scholarship. The winners this year are
Emily Banas, Meghan Crane, Samantha Duke and Grace Buckley.
The Fashion Scholarship Fund is a national non-profit association consisting of
influential members of the fashion community, dedicated to promoting education
of the fashion arts and business by granting scholarships to talented students and
facilitating internships, mentorships and career programs.
FSF’s goal is to advance the fashion industry by encouraging gifted and enterprising young people to pursue careers in design, merchandising, retailing and
business so the industry will continue to attract dedicated, capable and creative
individuals.
Several faculty members of the fashion department will be traveling to Hong
Kong to visit Hong Kong Polytech to try and set up a capsule program and/or semester abroad in fashion design and merchandising this spring semester.

Fashionology, the student-run boutique at Marist, has
always been known for selling fun and stylish accessories.
This year, the boutique has decided to do things with a
much more local approach, by featuring products designed
and handmade by students. Some of the most eye-catching and popular jewelry at Fashionology this fall is made by
Ariel Munzer.
Munzer, ‘11, a fashion merchandise major, started making
jewelry six years ago as a hobby with the hopes of being
able to play up her drab work uniform by accessorizing it
with fun, bright jewelry. She has now turned that hobby
into a moneymaking business she named Pistol Haute.
“I was always a crafty kid who threw on cheap, plastic costume jewelry,” Munzer said, “Once I started making my own
jewelry, it was just for fun. However, people started asking
me to make them pieces and I realized I should probably
begin to sell it.”
Munzer understands how it is for many young women to
want a piece of jewelry that they cannot afford. This is the
inspiration that defines Pistol Haute.
“I am constantly flipping through magazines and seeing
pieces of jewelry that I can’t afford,” Munzer said, “I’ll make
the piece instead and sell it at an affordable price.”
It’s no wonder why Munzer’s jewelry has appealed to so
many. The collection has an eclectic Betsey Johnson look
with much more attractive price tags ranging from $12 to
$40. Fashionology associate Kira Kazamatsuri feels that
Pistol Haute has drawn in new customers to the boutique.
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Fashionology adds chic handmade goods
“Ariel’s jewelry has a really unique and quirky sense of style
that is easily identifiable and that’s part of the reason people
are so drawn to it, ” Kazamatsuri, ”They know that what they
are buying is handmade and a one-of-a-kind original. They
are always the first pieces to go.”
As much as the young women at Marist are grateful for
Munzer’s jewelry, she is just as grateful to those who love
and purchase her pieces.
For life after Fashionology and Marist, Munzer hopes to
open a small boutique for her jewelry and run it as a family business. Until then, she’ll continue to make pieces for
Fashionology to keep Marist students looking chic.
“Fashionology
has saved me in
regards of being a
jewelry designer,
but not only in the
money making
sense, ” Munzer
said, ” I am most
flattered when
people recognize
my jewelry and tell
me how much they
love it.”
-LEANNA BRITTIS, ‘12

photo by Michael Polito, LLC

Fashion student works to
prevent teen dating violence

Silver Needle
Preview
The 25th Silver Needle Fashion Show
will be held on May 6 at the Civic Center
in Poughkeepsie. On May 11 there will
be a second show in New York City. This
year’s fashion show will be honoring
Betsey Johnson.

Fashion merchandise major Danielle

2010 at the White House. Dezao also

Dezao, ‘12, has been working

appeared on John Quinones’ ABC

on growing on her organiza-

“What Would You Do?,” show to talk

tion H<3art1 this school year. The

about her experiences with teen dat-

organization provides education

ing violence. Dezao has also been an

for its members and followers on

advocate to the local Poughkeepsie

the prevalence and danger of teen

community. She hosted “Light the

relationship violence, and offers pre-

Night With Hope,” a candle-lit walk

vention strategies. Once involved

across the Walkway Over the Hudson,

in an abusive relationship herself,

where the community, H<3art1 mem-

Dezao started H<3art1 as a way to

bers and students came together to

create and teach others what she

shine the light on dating and domestic

wishes she had known before her

violence.

relationship began.

For the spring semester, Dezao

This past semester has been a big

and the H<3art1 organization hopes

one for Dezao. She was asked to

to continue to raise awareness and

speak at a roundtable discussion on

participate in more events to advocate

teen dating violence in December

teenage dating violence prevention.

-compiled by Leanna Brittis, ‘12, and Kelly Campbell, ‘12

Bikinis, beaches
and Brazilian
fashion
photo courtesy of Danielle Dezao, ‘12

Professors Sonia Roy and Radley
Cramer will be heading up a trip to
Brazil in late May to teach students about
Brazil’s fashion industry. The two week
session will focus on swim and beach
wear. The stops on this trip include sites
of historical and cultural importance,
museums, the theatre, showrooms,
boutiques, department stores and trendy
neighborhoods. Students will be exposed
to many aspects of the international fashion industry.
Danielle Dezao, ‘12, talked about her experiences on John Quinones’ ABC show this year.
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Media Arts

SILVER FOX AWARDS A SUCCESS
Five years ago when professor Jeff
Bass had the idea for the Silver Fox
Awards he could not imagine how
far they would come in such a short
time.
“In the first years, I remember chasing students that I didn’t even know
to submit work to the show,” said
Bass, a professor of media arts and
the emcee of the event. It no longer
seems he has that problem.
This year’s event, which was held
on May 9, was the largest in the fiveyear history of the awards with over
150 students filling the Nelly Golletti
Theater. In this year’s program, 120

students were represented in 61 entries. Of these 120 students, 24 were
victorious in 15 different categories
ranging from commercials to music
videos and interactive media to animation. This year’s added categories
included best feature film, news reports and animation.
“It felt great like you would feel
winning any award,” said Michael
Caiola, winner of two awards for the
Commercial and Film categories. “It
was definitely different than getting
a good grade. The point of the class
was to make a movie worthy of a semester of work, and that’s what we

set out to do. ”
That sentiment was echoed by
others as well.
“The whole idea for the awards is
to put on something,” added Bass.
“The students have the opportunity
to showcase work and not just turn it
in and nowadays students are much
more excited to turn their work in for
this reason.”
With the success and growth of the
awards, there is a great deal of optimism about the ceremony.
“I really feel like the sky is the limit,” Bass said.
		

-DAVID MIELACH, ‘11

Dr. Paula Willoquet-Maricondi, associate professor of media arts and chair of

the Media Arts Department, has published Framing the World: Explorations in

Ecocriticsm and Film with the University of Virginia Press. Willoquet-Maricondi
is the editor of, as well as one of the contributors to, this collection of essays by
international scholars across disciplines.

The volume offer in-depth analyses of a broad range of films, including fictional

and documentary, Hollywood and independent, domestic and foreign, experimental and indigenous. Drawing from disciplines including film theory, ecocriticism,
philosophy, rhetoric, environmental justice, and American and Indigenous stud-

ies, Framing the World offers new and original approaches to the ecocritical study
of cinema. Willoquet-Maricondi’s introduction provides an overview of the field
of ecocriticism and offers both philosophical and theoretical foundations for the
ecocritical study of films

“Paula Willoquet-Marcondi’s Framing the World is a call to environmental action
through the use and study of cinema,” said Salma Monani, assistant professor of

environmental studies at Gettysburg College. “It’s collection of essays that include

reflections on cinema’s environmental purposes as well as specific analysis of types
of cinema is a welcome and engaging addition to the growing field of ecocinema
studies.”

Willoquet-Maricondi publishes book
12
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‘Digital Toolbox’ course added
to Communication core

MARIST NOW
AVID CERTIFIED
Marist College is an Avid Authorized
Training Partner and now offers the
Avid Certification exam through the
Media Arts Department. Professor Jeff
Bass, who teaches the Advance Editing
class and oversees the certification
process, is an Avid Certified instructor.
“We are the only AATP outside of New
York City, making Marist a ‘destination’
for video professionals, filmmakers
and anyone else interested in learning
Avid,” Bass said.
He also believes this will be of great
assistance to Marist students.
“They have always had exposure to
Avid products, but that is enhanced by
their training materials,” he said. “Also,
as an AATP, we are required to upgrade
every time there is a new release, so
our students can now be sure they are
up-to-date and have access to the latest version of Avid.
Avid Technology makes the world’s
most popular video editing systems,
with over 90 percent of all network
television programs and feature films
being edited with Avid products.

Students who major in communication
will be required to take an innovative new
course beginning in the Fall 2011 semester. This freshman-level course, entitled
The Digital Toolbox, provides essential
skills in digital media applications including developing text, stills and moving
images, information graphics, and audio
files for web-based presentation. Students
will create podcasts, photo essays and
websites using template-based content
management systems.
This is primarily a hands-on course
that gives students an understanding of
the role of digital media in a wide range
of communication and media arts fields.
The Digital Toolbox is required of all
Communication students and serves as a
foundation for more advanced courses in
Journalism, Advertising, Public Relations,
Radio/TV/Film, Interactive Media, Sports
Communication and Communication
Studies.
Professor Brett Phares will be teaching
a pilot of the course during the spring

2011 semester. Second-semester freshmen
have been chosen for this trial run.
“The sooner students can work with
professional-grade software tools, the
sooner they can make decisions about
their future in communications,” he said.
“Students will pick up not just a shared
vocabulary among media applications,
but a confidence that comes in being able
to use a language that works across a
range of disciplines, from a video editor
or a web designer, to a project manager
or a sports writer.”
Phares said this course will help prepare students for the digital world that
awaits them.
“By putting the tools in students hands
earlier than before, it prepares them
with ways to express the onslaught of
ideas they will encounter,” he said. “This
course will lay out a myriad of professional options, culminating in projects
that begin building what can arguably be
the most important part of their career
outside Marist, their portfolio.”
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Music

photo courtesy of Department of Athletics

Night on
Broadway
raises
$3,500

Marist College Pep Band
kicked off its marching season with a Stevie Wonder
field show. Marist Pep Band
performed in exhibition at
Kingston High School on
Oct. 17. Marist Pep Band
started the basketball
season at an away game at
Villanova University
on Nov. 16.

On Oct. 30,
the Marist
College Singers
event Night
on Broadway
raised $3,500
for Broadway
Cares/Equity
Fights AIDS, a
Broadway based
organization that
has raised over
$195 million to
help people with
AIDS. According
to Michael
Napolitano, music
department operations manager, that
amount is twice
what they donated
last year.

MUSIC NOTES...
The Marist Music Department has
several events planned for the spring
2011 semester. Marist Singers will be
hosting Love in the Afternoon on Feb.
13. The Pep Band will be joining the
basketball teams in Bridgeport, Ct., for
the Metro Atlantic Athletic Conference
tournaments March 3-7. Large ensembles will perform at the Bardavon
Opera House in Poughkeepsie on April
16 and 17.
Marist College music students helped
out to support music at Holy Trinity
School in Poughkeepsie. In November,
the college’s a cappella groups Time
Check and Sirens and the Marist
Handbell Choir performed a benefit
concert in the Nelly Goletti Theatre.
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This benefit concert is part of a larger
fundraising effort. The campaign aims
to raise $1,500 to purchase a set of
handbells and African drums for Holy
Trinity.
Music Department small ensembles
performed Wednesday, Dec. 8, in the
Nelly Goletti Theater. The instrumental skills class, flute choir, woodwind
ensemble, guitar ensemble, percussion
ensemble, brass ensemble, women’s
select, jazz ensemble and brass quintet all performed. In the middle of a
flute duet, a fire alarm went off in the
Student Center. Performers and the
audience left the theater and picked
up where they left off when they were
allowed back in.

This year the music department
celebrates its 25th anniversary. Tau Beta
Sigma and Kappa Kappa Psi, the co-ed
music sorority and fraternity, celebrate
their 10-year anniversary. TBS celebrates on April 21 and KKPsi celebrates
on May 6.
-compiled by Monica Speranza, ‘12,
& Michelle Harrup, ‘12

photo courtesy of Marwa Tarek

In Memoriam: ROBERT STONE
The Robert Stone Remembrance Concert was held on Nov. 13 in memory of Robert
Stone, a Marist student who died while studying abroad last year. The Marist male a
cappella group Time Check hosted the concert. Marist female a cappella group The
Sirens performed as well as groups from other colleges. Proceeds went to purchasing
a memorial bench and the remaining funds went to Invisible Children. The concert
was held on the year anniversary of Stone’s death.
“For those who didn’t know Rob, he was someone who fought for social justice and
social quality, and that is something we can all learn from,” Janice Feng, ‘11, a close
friend of Stone’s, said. “Instead of dwelling on the sadness at this time, let’s focus on
all the happiness that he brought into our lives.”
The event was set up so the audience could experience who Stone was and learn
about his accomplishments. Photographs that Stone took, DVDs, posters of Nelson
Mandela and Bob Marley, a Giants sweatshirt, a ceramic figure of Africa made by his
sister Megan, a map of places Stone had visited and where he wanted to travel, his
soccer ball and cleats, and other items were all displayed for the audience to see.
After the closing words of Stone’s friends, Time Check once again sang, but sang one
of Stone’s favorites: Journey’s “Don’t Stop Believing.”
“I think it was a perfect way to honor Rob. Everyone came together and it felt right to
be with everyone who knew and loved Rob. I can’t think of a better way to spend the
anniversary. It truly celebrated his life,” friend Elora Stack said.
			
-EMILY BERGER, ‘12 & MONICA SPERANZA, ‘12

Winter
concerts
warm local
crowds
Marist Singers, String Orchestra
and Handbell Choir performed at
the Ecumenical Service of Lessons
and Carols concert. The Christmas
celebration was at the Redeemed
Christian Fellowship Church in
Poughkeepsie on Dec. 4. Marist
Bands, Gospel Choir and Handbell
Choir performed at the Winter
Festival Concerts on Dec. 5 in the
Nelly Goletti Theater.
Proceeds from the winter festival concerts went to the Wounded Warriors
Project, which provides transitional
rehabilitation for wounded veterans.
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News & Notes

Meet Our New Faculty

Our top-notch faculty continues to grow,
strengthening our school and our college

Audra Diers

B

Communication

orn and raised in Colorado, Dr.
Audra Diers has her B.A. in communications from Colorado State
University in Fort Collins, her M.A. in
communication and Mass Media from
the University of Wyoming and her
Ph.D. in crisis communication from
the University of Texas at Austin.
Diers’ experience and credentials
make her an excellent addition to the
Marist family.
“I spent three years at the U.S.
Air Force Academy where I had coached the Intercollegiate
Speech and Debate Team,” said Diers. “Though I really enjoy coaching, I decided that I wanted to pursue more traditional academic work focusing on teaching and research
rather than coaching and traveling. That’s how I came to
Marist.”
Diers has taken the position in the Communication
Department as a public relations and organizational communication specialist.
“I am definitely enjoying teaching at Marist,” said Diers.
“Marist students are—this is most evident because the papers
and the quality of projects—on average probably the strongest compared to anywhere else I’ve taught. I’ve found the
Marist students wonderfully ref lective and really thoughtful
in their work.”
Diers has also undertaken the job of working with the debate club and revamping the program to better suit the competitions and changing world of debate. After being contacted by the department chair, Dr. Keith Strudler, Diers began
working and helping out to “re-invigorate” the program.
Not only is Diers cultivating a debate program within the
Marist community, she and the team members are reaching
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out into the communities around the
school.
“Club members have worked very
hard putting on an event in the fall, recruiting new participants and working
with the Liberty Partnerships Program
to develop a new program for the LPP’s
spring mentoring program,” said Diers.
“We had the opportunity to work with
about 20 middle schoolers over seven
weeks to develop public speaking and argumentation skills.”
Fourteen
LPP students competed in a competition
sponsored by the Marist School of Communication and the
Arts and received prizes and awards for their hard work.
Diers already has her sights set on the future. She explained that the club is planning to continue to work with the
LPP and add a weekly radio broadcast in conjunction with
WMAR.
“Our primary approach to drawing in new members is to
develop activities, like the LPP Argumentation Program,
that involve our students in public speaking and advocacy activities because the club’s mission is to invigorate public discourse at Marist and within the Poughkeepsie community,”
Diers said.
As for the debate involvement that will be occurring off
campus, Diers stated that the club is switching the program
into the National Forensics Association.
“This means that we will compete in 10 events ranging
from one-on-one policy debate, to limited preparation speaking, to traditional public address, and even to the interpretation of literature, affording more Marist students a much
more diverse range of events to compete in,” Diers said.
			
-ADDIE DIFRANCESCO, ‘12

Josh Robbins
Media Arts

I

t has been a long journey for
Josh Robbins. But he appears
to finally have arrived at the
place he was meant to be.
“It’s funny, in a way, that I’m
teaching,” Robbins said. “My father was a professor and I wanted
to specifically avoid following in his
footsteps, but here I am.”
Robbins’ path has led him
around the country. From attending graduate school at the
University of Southern California, to doing professional
coverage of scripts in New York, to teaching high school in
Hawaii, Robbins’ life has been far from uneventful. But now,
Robbins is back where it all started, in New York, ready to
teach Marist students how to take advantage of the media
and work successfully in the competitive industry.
Robbins currently teaches Writing for the Media, Art
of Film, Screenwriting and Advanced Screenwriting. His

F

or Jamie Perillo, fashion has always been part of the
plan.
“Starting in elementary school and throughout high
school, I did a lot of fine arts and jewelry making,” Perillo
said. “My mom taught me how to sew when I was little and
I always liked doing things with my hands, so I knew what I
wanted to do after high school.”
After high school, Perillo attended the Fashion Institute of
Technology in New York City, where she majored in Fashion
Design. After graduating from F.I.T., Perillo worked in New
York City for about 10 years, working for well-known designers Josie Natori and Carole Hochman, as well as licensed
collections of Esprit, Jockey, Oscar De La Renta and Lauren
by Ralph Lauren.
“As a professional, the first time you see your designs in the
stores is a huge accomplishment,” Perillo said. “When you see
your first real collection that you work on from start to finish
is in stores that is a really memorable moment.”
After the birth of her daughter, Perillo moved back from
the city into the local area in order to be closer to family.
“I found Marist and it seemed like a good fit,” Perillo said.
Some of the courses Perillo teaches include Apparel
Development I, Apparel Development II, and Design Studio
Techniques.
“She’s taught us everything we are going to need for the

methods serve to help students get a better
grasp on the field they wish to enter.
Robbins actually encourages his students to
watch a lot of television, view a lot of movies,
or listen to a lot of radio. Seems easy enough,
right? But there is a catch.
“You want to get away from just being a
member of the audience and start experiencing media as a professional-in-training,”
Robbins said. It is these tactics that make
class with Robbins interesting.
“He’s a college teacher that we can relate to,” Alex Resnick, ‘10, said. “He’s been
around the block within the film industry
and knows his stuff.”
Resnick, a radio/tv/film major, is just one of the many students Robbins positively inf luenced. Robbins puts emphasis
on practice and suggests that students take advantage of the
time at college to make mistakes and learn from them.
“A lot of jobs in the communications fields can be highpressure in that your mistakes can be very costly,” said
Robbins. “So get out there and do a lot now and learn while
the stakes are still relatively low.”
			
-JOSEPH BROSNAN, ‘12

Jamie Perillo
Fashion

next four years,” Alexandra Kibbe,
‘13, one of Perillo’s students, said.
“She’s taught us kind of a concrete
foundation for our whole career here
at Marist.”
Along with preparing her students for their careers at Marist
and thereafter, Perillo helps her
students improve their work by
working with them individually.
“She works with everyone on
their own project and is really good
photo c
ou r tesy
of Ja m ie
at taking you through your project and
Per il lo
slowing down the process,” Amy Ferro, ‘13, said.
For the final project in her Apparel Development II class,
students were required to use recycled materials, such as old
garments, plastic bags, or CDs to make a wearable and saleable garment.
“The challenge is to make something very high-end,”
Perillo said. “One of my students said that they were at a
junkyard and started ripping apart an old car. They took
apart the convertible cover and the vinyl from the seats so
we’ll see how it goes.”
-VINCENT GINARDI, ‘11
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Jennie Donohue
ennie Donohue, professional lecturer
of public relations, doesn’t just open
up a textbook to talk about the industry—her lectures come from experience.
Donohue has more than 20 years of field
experience in communications working
for corporate, agency, non-profit and
public work.
After receiving her bachelor’s degree
from Syracuse University with a dual
major in public relations and international relations, she also went on to gain
her MBA from Suffolk University.
“I always knew I wanted to work in
communications,” said Donohue. “Now I get to combine my
love for teaching with it.”
“Being able to teach communications now as a full time
teacher I really am living my dream,” said Donahue.
Previously teaching at Marist’s Fishkill campus, Mount

M

18

usic has
always
been a
passion of professor David Burns,
who has spent the
last 20 years of his
life sharing his gift
through teaching.
After graduating
from
Philadelphia
Biblical University in
Langhorne, Pa., with
a dual degree in biblical science and music,
he began teaching music at the Middletown
City School District,
as well as teaching private piano lessons, and serving as a
director of church choirs.
Burns is no stranger to the Hudson Valley, having grown
up in Newburgh, N.Y. In 2009 he joined Marist College’s
Music Department as an adjunct, becoming a full-time
member in August of that year.
He candidly recalls the reason he was led to Marist.
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St. Mary College, and the Culinary
Institute of America, Donohue has
been teaching public relations for
many years.
“At the Culinary Institute I taught
Marketing and Food Promotion,” said
Donohue. I have a specialty in marketing food so there I got to combine both
two loves as well.”
Donohue’s work has been recognized with the prestigious Silver Anvil
Award which is most prominent in her
career because of its link directly to
public relations.
According to the Public Relations Society of America, the
Silver Anvil Award is only awarded to the “best of the best
public relations practices.”
-KATE DUFFY, ‘11

David Burns
Music

“Before I came to Marist I was unemployed, working for
a charter bus company, which was not what I wanted to do,”
Burns said.
His close friend who happened to be an adjunct at Marist
told him about a job opportunity at Marist as a gospel choir
teacher. This grabbed Burns’ attention because it was a
profession he was very familiar with, having served as the
minister of music at his college, and later on in several
churches as a choir director.
Burns went in for an interview with Arthur
Himmelberger, director of music.
“Next thing I knew I got the job,” Burns said. “Art
also asked me to teach.”
Burns fit naturally into this position as evidenced by
the students who have him. All you have to do is mention his name and words like funny, nice and great begin to
spew out of their mouths.
Burns currently teaches History of Rock and Roll, History
of African American Music, and Music Cultures of the
World, and is working on developing new classes, including the History of Gospel Music. By 2012 he hopes to offer
Women in Music.
-ELORA STACK, ‘12

photo by Elora Stack, 12

J

Communication

Stephen Croucher

A

Communication

prolific researcher, Dr. Stephen Croucher has a lot
to offer Marist College.
He received his Ph.D. from the University of
Oklahoma in 2006. Croucher chose Oklahoma because it offers the best programs in Intercultural Communications.
“I’ve always wanted to teach,” Croucher said. “I did some
journalism but I didn’t like the practice of journalism, so I
went more into research and teaching.”
Croucher teaches undergraduate courses in research methods and intercultural communications. He also teaches some
graduate courses in research methods and conf lict.
He came to Marist from Bowling Green State University
after four years there, because he was drawn not only the
Hudson Valley and to New York, but also the small college
atmosphere and the vibrant study abroad program.
Croucher would like to conduct his own study abroad program that has to do with anything concerning either Europe
or the Islamic culture.
He likes European culture so much that he wrote his dissertation on the 2004 law in France that banned religious
symbols in schools and how that ban caused uproar particu-

larly among the Muslims. He spent three months studying
and researching abroad in France.
Croucher has completed two books to date and has one in
process. His most recent book, expected out in 2011, is titled
Religion and Communication: An Anthology of Extensions
in Theory, Research and Method, and is co-authored with
Tina Harris. In addition, Croucher has written three other
book chapters and more than 30 journal articles.
“I like to write,” Croucher said with a laugh.			
		
-EMILY GARDNER,

Kathleen Boyle-Labarera

K

athleen
BoyleLabarbera joined
the Marist faculty
as a full-time professor this
past fall after spending last
year as an adjunct professor.
Boyle teaches upper-level
classes for the advertising
management track, including direct response advertising, retail advertising and
promotion, and media planning. Boyle received her
undergraduate and graduate
degrees from Iona College.
Prior to Marist College,
Boyle spent more than 20
years working as a professional in advertising. She began
as director of advertising and publications at Iona College
where she worked for six years upon graduation. She later
moved on to become assistant vice president of sales promotion & public relations, then marketing manager at Chemical

Communication

Bank. Boyle spent two years with Wunderman
Cato Johnson as an account supervisor working
with American Express. For nearly 10 years she
worked at Ogilvyone Worldwide, where she held a
variety of positions. Boyle’s most recent positions
prior to Marist were as a marketing analyst for
DKI, and as a media consultant for Convergence
Point Media.
While in the field, Boyle spent time training and
developing, and decided that these skills would
translate well to a teaching position. She believes
that advertising is becoming more of a younger person’s field, and wanted to be a part preparing them
for it.
“Advertising is a great field to get into, it’s always
changing,” she said. “Students have the power to
shape how it’s going to be in the future.”
Boyle is settling well into her new role as a professor and is
grateful to be working at Marist College. “Both my colleagues
and the students are really friendly,” she said. “Everyone has
a positive attitude about learning and growing and doing the
best that they can.”
-DAYNA MCLAUGHLIN,
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Capstone experiences finish out
college coursework
Senior projects keep CommArts students on their toes

Fashion majors shine off the runway, too
BY CHRISTINE SAVOIA, ‘10

T

he creators of Swoon.com, a chic,
online fashion boutique, say their
mission is to provide girls with the
“confidence to successfully conquer
anything.” This new “e-tailer” strives
to provide the ultimate online shopping
experience by offering luxurious pieces
at a sensible price.
Who exactly are these emerging entrepreneurs? Surprisingly, you
won’t find them in Milan, Paris or
Manhattan, but at Marist College.
Kyra Baker, ‘10, Michele Kopin, ‘10,
and Jenna Liporace, ‘10, are fashion
merchandising majors, and Swoon.com
was the product of their arduous capping course.
Similar to most capping courses at
Marist, the fashion merchandising capping class requires an intense amount of
effort but comes with the potential for

20

creating an astounding finished product. Members of the community may be
familiar with the Silver Needle Fashion
Show, an annual event that showcases
collections created by students through
the fashion design capping. The show
is glamorous, but the merchandise majors work just as hard as their design
counterparts.
“We literally had to figure out every
detail for what goes into running a business,” Baker said, explaining that the
group was paired up with a senior design student in the fall semester. After
viewing plans for her collection, the
girls had to create a business that would
sell and market it. Once the course officially began in January, they got to
work, knowing they would have to convince their professors to “invest” in the
company during a final presentation.

The online boutique has a variety of different fashions for ‘sale.’ It is viewable at Swoon.com.
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“It’s a very comprehensive project,”
said professor Peter Brickman. “It is a
culmination of everything they have
learned in their four years here.”
As Brickman explained, the groups
are assigned seven projects over the
course of the semester, each of which
focuses on a different objective. Because
the students are expected to cover all
the areas of running a real business,
these projects include establishing details for individual products, researching a target market and creating marketing and sales strategies.
“The product line alone,” Liporace
said, “included determining the fabric,
fiber content, what it costs to make and
sell, and what colors it should come in.”
While the girls admitted to having
some fun while figuring those out, the
financial part was more challenging.
“We had $1 million to work with,”
Kopin said. “That’s not a lot. That’s
why we did it online. Other groups had
to account for expenses like f loor plans
and light bulbs.”
The group had to compute the typical accounting figures, including predicting sales, returns, and allowances
for the first three years of running their
company.
“I think a lot of people have a misconception about fashion,” said Lydia
Biskup, the internship and placement
coordinator for the Marist fashion
program. “People tend to see only the
glamour side, but the bottom line is
that fashion is a business.”
Biskup, who taught merchandise capping this semester, said professors are
also looking to see how well the students exhibit writing, research, and

Alzheimer’s prevention on campus
BY ELORA STACK, ‘12
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presentation skills.
“We want to see if they’ve retained
the core values,” she said. “That also
includes things like technology and
creativity. We want them prepared for
the working world.”
Baker, Kopin and Liporace agreed
the experience was well worth it. In addition to having representatives from
the fashion industry present during
their final presentation, they felt their
teacher, John Mincarelli, provided
them with valuable experience.
“It’s an impressive thing to be able
to show people,” said Baker, who was
planning on bringing a portfolio of
the project on a job interview. “It’s so
detailed. It really shows how much
thought we put into this process.” F

lzheimer’s disease is usually the
farthest thing from a college student’s mind. But one group of communication students chose to bring
the disease to the forefront of Marist
students’ attentions with their capping
project: the Alzheimer’s Awareness
fair .
The fair, entitled, “Brainstorm:
Forecasting Alzheimer’s Disease,” was
planned by Megan Flood, ‘11, Jennifer
Hill, ‘11, and Amanda Lavergne, ‘11,
and sought to raise awareness about
Alzheimer’s on campus. The fair was
held in the Cabaret on Monday, Nov. 8
from 5:30 p.m. to 7:30 p.m.
“It is important for the Marist student community to not only know how
to prevent the disease for themselves
and their loved ones, but to gain an
understanding of what the disease is
rather than be afraid of it,” Lavergne
said.
Flood, Hill and Lavergne set up informational tables and activities that
show different things they can do to
keep their brain healthy. The fair’s
exhibits included the Alzheimer’s
Association, the Hudson Valley Swing
Dance Studio, a hydration station,
Neuberger Museum, a fondue station,
DuBois Farms, which donated 100
apples, and yoga with Brenda Hicks.
“We also wanted to give students a

The chocolate fondue station was a popular stop for students during the Brainstorm event.

personal look at the disease through a
pamphlet, which will be available at our
event, containing narrative testimonials in order to stress the importance of
prevention,” Flood said. “What we really wanted to emphasize, was that this
capping project for us is not just something to get through, it is an emotional
project.”
For Flood and Lavergne, Alzheimer’s
is a personal cause.
“My grandmother has Alzheimer’s
disease,” Flood said. “I watched her
go from someone who was the first to
answer the questions while watching
Jeopardy to someone who does not even
know who the President of the United
States is.”
Lavergne’s experience is similar.
“I’ve observed my grandmother as
she watches her older sister and role
model slowly succumb to the disease,”
she said.
Hill has a personal investment in this
project as well, but her’s stems from
a professional involvement. She interned last summer for the Alzheimer’s
Association Connecticut Chapter helping to advocate for awareness and plan
fundraisers.
“I was inspired by fundraisers I saw
while interning at the Alzheimer’s
Association and how helpful local businesses were in donating,” Hill said.
“We thought it would be a unique idea
to combine these elements into one
event.”
Many local businesses contributed
to this event, not only participating by
hosting a table, but also giving donations to be raff led off during the fair.
With this event Flood, Hill and
Lavergne hoped to spread the word of
Alzheimer’s, and educate students on
early prevention.
“It really matters to us, and we want
to reach people it matters to also,”
Flood said. F
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Student Art show exhibits a year’s worth of hard work
PHOTOGRAPHS BY MEGAN SHANNON, ‘10

1

2

3

1

The Marist Student
Art Show opened
April 29, 2010, in
the college Art Gallery. The
show highlighted work by
studio, digital media and
art history students. Angela
Carafas, ‘12, created this
piece of
collage art.
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This hanging sculpture, created by
Emily Wist, ‘10, is
entitled Time Well Spent.
Wist used materials from
college: notebooks, tickets,
photographs and textbooks.
“I noticed that people were
nervous to walk through it,”
Wist said. “It’s important to
see it from all angles. It’s a
very reflective piece on the
past four years here.”

4

3

Kelly Nicholson, ‘10,
was enamored with
the hanging sculpture. “This piece definitely
looks like it could reflect the
artist’s time at college. I saw
admission’s documents and
even old school papers,” she
said.

4

Two art enthusiasts
discuss the student
work, including the
three framed digital media
prints entitled, Reflections.
This series was created by
Kristen King, ‘10, a studio
art major with a concentration in graphic design using
a sheet of mylar, a digital
camera and digital image
software.
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Scenes from the webcast of the panel sessions - Left: Jane McManus argued that good reporting, no matter the format for publication, is still what is
most important; Right: Dr. Keith Strudler introduces the speakers.

Strudler hosts AP regional sports meeting
Writers discuss changes in journalism, highlight ‘great sports writing’
BY DAVID MIELACH, ‘11

O

n May 3 sports writers and editors from around
the Northeast traded in their seat in the news
room for one in a Marist College classroom.
At least for that one day.
This was because the Associated Press Sports Editors
Northeast Regional Meeting chose Marist College as the
site for their annual meeting for the second time in the past
three years.
Jeff Jacobs of the Hartford Courant, Neil Best of Newsday,
Bob Hohler and Christopher Gasper of the Boston Globe,
and Jane McManus of ESPN.com headlined this year’s edition of the annual meeting, which featured a lunch with students and two panels.
“There’s a multitude of things that students could get out
of this experience,” said Dr. Keith Strudler, associate professor and chair of the Communication Department. “Students
can get a unique perspective that goes way beyond traditional
classroom learning in which they can interact with and ask
questions to people who are doing what they one day hope to
do themselves.”
For those in attendance, this perspective was gained from
two insightful panels. The first panel, “Finding your Role in
the New Journalism Landscape,” focused on the changes in
journalism as new digital platforms undergo continued expansion. This panel was moderated by Strudler and featured
Marist alumni Rich Arleo, ‘10, and Dr. Lyn Lepre, associate professor of communication, as well as McManus and
Gasper.

“It was a great experience to be able to sit on a panel with
those writers,” Arleo said. “It was one thing to notice and see
the changes that journalism is undergoing, but it’s another
story to hear those same things I was thinking from some of
the top writers in the field.”
Lepre agreed.
“As an instructor, you spend a great deal of time staying
current in the field, so that you can provide your students the
best and most relevant education possible so they are prepared
for the jobs that will be available to them,” she said. “Being
able to have a dialog with professionals in the field is a great
opportunity.”
The second afternoon panel celebrated “Great Sports
Writings” from Best, Jacobs and Hohler. These writers participated in a question and answer session in which they described some selected works. Both sessions were streamed
over the internet for the first time in the history of the event.
“This is what I have always envisioned for the sports communication department,” Strudler added. “I always wanted
to take it in this direction and despite the fact that it is very
easy to be complacent and not do things like this, the end
result, after all the work is well worth it.”
In June 2011, the Northeast APSE will host the national
convention in Boston, and has invited Strudler and his sports
communication students to attend and participate.
“It will be great for our students to meet writers from
around the country,” Strudler said. “Plus, I hear the opening
is in Fenway Park.” F
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Jim Fahey retires after
25 years at Marist
Students and colleagues join in
to celebrate a career of service
BY CAITLIN NOLAN, ‘11

A

24

fter 20 years at Marist College, Associate
Professor Jim Fahey said goodbye to colleagues
and students in May 2010. Fahey was an inf luential member of the Communication Department
and his retirement was met with bittersweet farewells.
“Professor Fahey has been sorely missed,” said Dr. Steven
Ralston, dean of the School of Communications and the
Arts. “Students loved him, faculty loved him and it’s left a
big hole in the program. We’ve been filling it, but you really
can’t fill his shoes.”
Fahey joined the Marist faculty as a public relations professor in 1990 after 28 years with IBM, where he held several
positions including manager of communications and community relations at IBM’s Poughkeepsie plant.
“He was the face of the PR program here at Marist,”
Ralston said. “It was under his leadership that we brought in
[many of ] the people we have now.”
Fahey was an active member of the Marist community, attending functions outside of the classroom in support of his
students. Vice President and Dean for Student Affairs Deb
DiCaprio recalled that after his retirement party, Fahey even
attended Riverfest.
“He was a great teacher,” DiCaprio said.” Students really
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President Dennis Murray shares some of his favorite memories at Jim
Fahey’s Irish-themed reception.

responded to him. He was so student-centered and genuinely
enjoyed the whole college life. He was the kind of professor
you get to mix and mingle with outside the class room.”
Fahey can still be found on campus, teaching occasional
public relations classes as well as visiting former colleagues
and students.
“I miss teaching because it was one of the best jobs I’ve ever
had. I miss the interaction with the students,” Fahey said. “I
miss it, but I’m having a good time doing nothing; relaxing,
taking it easy and watching the world go by.” F

Smith wins major faculty award
For the first time, this honor goes to an artist
BY EMILY MORAN, ‘12

E

describes the award as the most prominent award on campus
that recognizes faculty scholarship and creativity.
Smith’s most recent work, a series of sculptures entitled
the Beggars of Venice, was presented at the Library Faculty
Recognition Award ceremony. The series was inspired during
a Marist summer program that Smith took with 23 students
for 5-6 weeks in summer 2009.
“I immersed myself in the life of Venice, the city, the work
of people there and the history,” Smith said.
Smith said that his artwork is a way for him to make sense
from chaos in the real world. His identity is his work.
When Smith is not creating masterpieces at his studio, he
can be found in the Steel Plant teaching drawing, print making, 3d design and sculpture classes. The students are his favorite thing about Marist.
“The students are fun, smart, sharp and keep you on your
toes,” Smith said. “Marist students are completely different than other places I have taught. They affect society in a
positive way. Not just from studies, but interaction with all
people.”
Smith finds working with his colleagues and students
in the Art and Art History Department along with all of
Communication and the Arts to be supportive in a way that
most people do not understand. Smith said that everyone is
here to help each other.
Smith’s Beggars of Venice will be on display in the library
on the 2nd f loor until the next Faculty Recognition Award is
announced for the 2010-2011 year.
“This is what I was made to do,” Smith said. F

photos provided by Ed Smith

d Smith has a new honor to add to his growing
list of achievements. He has been mentioned in
over 45 periodic publications since 2005. He has
participated in more than 40 group exhibitions
since 2005 and 13 solo exhibitions since 2005 had four solo
exhibitions in 2010.
And now, as an associate professor of art and the gallery
director for Marist’s Steel Plant, Smith is not only one of
the recipients of the James A. Cannavino Library Faculty
Recognition Award for 2009-2010, but is also the first artist
of the Marist faculty to receive it.
“Ed’s regional, national and international acclaim suggest
that he is among the most productive and well-respected artists to have ever been on faculty at Marist College and among
the most notable faculty artists in the northeast region of the
United States,” Dr. Steven M. Ralston, dean of School of
Communication and the Arts said.
The purpose of the Faculty Recognition Award is to recognize faculty who have published or presented scholarly and/or
creative works that exemplify the professorial life. Every fall
semester the Library Development committee representative
from the six academic schools asks their dean to nominate a
faculty member for that year’s award.
In order to be considered, the professor must be a full- time
faculty member not in their tenure year, who has not received
the award within the last five years and who has a record of
continuous, sustained, scholarly and creative work.
Dr. Mark Van Dyke, associate professor of communication and Library Development Committee board member,

Left: Smith, in a self portrait. Right: When not in the classroom, Smith can often be found in his studio working on his artwork.
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Summer Film Institute in the works
High school students to study filmmaking
with Josh Robbins
BY ALYSSA LONGOBUCCO, ‘11

T

26

his summer, a new program will be available to
pre-college students through Marist, designed to
put them on the inside track to film and digital
movie making.
Developed by Assistant Professor of Media Arts Josh
Robbins, the Summer Digital Movie Making Institute is a
two-week course designed to introduce students to basic digital movie making concepts. According to Robbins, it’s a way
for high school juniors and senior to not only experience life
on a college campus, but also to learn the creative and technical skills involved in digital video production.
“We think the Summer Digital Movie Making Institute
is a natural fit for Marist College’s pre-college program,”
Robbins said. “Short movie making works especially well for
this format because working in an intensive two-week period
is in fact closer to the way movies are professionally made
than the usual student production, which is often piecemeal
and must fit around the responsibilities of four other classes
and varying student schedules.”
The program is available to high school students who
want to earn transferable college credit during the summer,
as well as hone their interests in filmmaking. While the
three-credit course will be applicable to whatever college the
students decide to attend, those who may chose Marist will
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have an added benefit as a result of the program, according
to Robbins.
“If participants do go on to become students in Marist’s
Media Arts Department, they’ll already know some of the
faculty and will be familiar with the facilities and the equipment,” he said. “Perhaps most importantly, by working in a
more professional atmosphere with faculty and staff who have
worked in the entertainment industry, students will have a
chance to learn about some of the varying positions in video
production and where their own interests and talents may lie.”
Other facets of the program are still in development by
Robbins, including possible guest speakers from the film industry, as well as a cinematic-themed trip to New York City.
This will be the third summer institute to be offered by
the School of Communication and the Arts. The school offers two successful summer programs in sports communication and fashion.
The program promises great benefits and student Chanel
Vitale, ‘11, a radio/TV/film major, encourages any student
interested in the field to take part.
“The field is very time consuming,” Vitale said, “but if
you are interested in movie production then students should
definitely take advantage of this opportunity.” F

Journalism curriculum approved
Students will share focused core;
choose from three exciting tracks
BY MICHELLE CARPENTER, ‘12

B

eginning in the Fall 2011 semester, a new curriculum will be implemented for journalism students giving them more options for their studies
than ever before. The current journalism curriculum will be drastically changed in order to keep students upto-date with the knowledge and skills necessary to prepare
them for a career in the field of journalism.
The current curriculum, which has been in practice for
over 15 years, offers a foundation in journalism, but not the
freedom to declare a specific field in which to study. This is
where the new curriculum will differ.
“This is a significant curriculum change,” said Gerald
McNulty, ‘79, director of the Internship Program and assistant professor of communication at Marist College. “Students
will now have a choice of specialties that can enhance their
skill level.”
The specialties offered have been divided into three main
tracks: news, magazine and broadcast news. Students will
still be required to complete three journalism foundation
courses and over this time they can choose a specialty which
will require three distinct courses. The first specialty class
will serve as a writing class, the second will provide specialization in the chosen track, and the third will be a “workshop” class taken senior year, which will require students to
complete a project in their field. These courses may be taken
while interspersed with the foundation classes.
The foundation courses, Introduction to Journalism, News
Editing and Mass Communication Law, will not necessarily
have to be taken consecutively, allowing students to spread
them out throughout their four years at Marist. The specialization classes also work in a way that allows students
to “double-dip,” McNulty said. They are able to have a dual
specialty, in which they complete courses in any two of the
tracks offered.
The tracks, foundation courses and electives all serve to
advance the curriculum, as well as accommodate the increase
in technology and the shift from a newspaper model to more
current models. These courses offer an “emphasis on digital
publication,” McNulty said, such as online newspapers and
blogs.
The main concepts and principles have not changed; they
have just been strengthened in different fields so that students are better prepared for the job market, said Lyn Lepre,

associate professor of communication. Some people, however,
hold concern that journalism is a dying profession due to the
same new media that Marist is seeking to accommodate.
“It’s not dying; it’s changing,” Lepre said. “This is the mantra that was kept in mind during the changing of the curriculum. Technology doesn’t drive the bus. The writing does.”
Although the curriculum has been approved, courses will
not be implemented all at once; they will gradually roll in so
that the current journalism students are not inconvenienced.
The faculty is focused on utilizing these courses to help students feel confident when they enter their field of choice after
college. The teachers said they believe they have created a
program that will not need to be completely recreated again
in 10 to 15 years.
“The new curriculum strengthens our overall mission,”
Lepre said. “I think the one thing that’s very important is
that we offer students a curriculum that trains them not only
for the news around today, but also trains them for what’s to
come.”
F

Journalism Concentration Requirements (18 credits)
Journalism Foundation (9 Credits)
				
• COM 242 – Introduction to Journalism
• COM 236 – News Editing
• COM 300 – Mass Communication Law
Journalism Specialties: (9 credits)
News
• COM 3322 – Newswriting
• COM 323 – Public Affairs Reporting
• COM 461 – News Workshop
Magazine
• COM 327 – Magazine Writing
• COM 345 – Photojournalism
or COM 328 – Magazine Layout & Design
• COM 462 – Magazine Publishing Workshop
Broadcast News
• COM 331 – Broadcast Newswriting
• COM 332 – Producing the Newscast
• COM 463 – Broadcast News Workshop
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Amanda LaMela accepts the 2010 Intern of the Year award from Assistant Director of Field Experience Desmond Murray.

CommArts students win major intern awards

Winner Amanda LaMela excels with coast-to-coast experience
BY MOLLY SLOAN, ‘12

G
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ucci. Major League Baseball. MTV. WNBC
Channel 4 News. What do these four companies all have in common? Each hired an intern
that was named a Marist College Intern of the

Year.
Eight Marist students were recognized on Thursday, April
22 at the 20th annual Field Experience Luncheon hosted
by the Center for Career Services. One student received
Marist College’s overall Intern of the Year award. Seven students from Marist’s six schools were named their respective
school’s Intern of the Year. An impressive four of those eight
recipients graduated in May with a major or minor in the
School of Communication and the Arts.
Dr. Steven Ralston, dean of the School of Communication
and the Arts, said that the school strives to provide its students with internship opportunities that give students firsthand experience in their field of study and an upper hand
after graduation.
“The knowledge gleaned from having participated in an
internship can be an invaluable part in assisting students obtain employment after graduation and to gain acceptance into
prestigious graduate programs,” Ralston said. “Our Art and
Art History, Communication, and Fashion programs have
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dedicated internship directors who assist our students to secure internships, and we offer specialized courses to assist
students to prepare for internships.”
Amanda LaMela, ‘10, was honored as the 2010 Marist
College Intern of the Year. As a Fashion Merchandising
major with a dual minor in Public Relations and Business
Administration, LaMela entered her first year of college eager to explore her career opportunities. She says she began
pursuing internship opportunities early in her freshman year.
“While Marist’s beautiful stone library and rolling green
hills were persuasive factors in my decision-making process,
hopeful visions of promising fashion internships were my major drivers to this college,” LaMela said.
LaMela paired her hopefulness with determination and
completed three internships during her college career. She
interned at W Magazine and Gucci America in New York
and last summer LaMela moved to San Francisco to intern
for DFS Group.
LaMela’s internship with DFS differed from her previous
experiences in that she was forced out of her comfort zone
as an assistant with clearly defined tasks and into a position
with less structure and more responsibilities.
“At DFS, the interns had to work as a team to accomplish

projects with ambiguous instruction,” LaMela said. “DFS
encouraged creative thinking, which was simultaneously refreshing and terrifying.”
Her experiences within these three organizations allowed
her to experience life on both coasts, gain extensive knowledge of the fashion industry, and receive the honor of being
the second Fashion major to win the prestigious Intern of the
Year Award in its 20 year history.
“These lessons could never be
found within the pages of a textbook,” LaMela said, “but thanks
to Marist College’s internship opportunities, I will confidently turn
the tassel on my graduation cap
next month, ready to take on life’s
next challenges.”
As for her post-graduation
plans, LaMela recently accepted
an offer from Ross Stores to work
as an assistant buyer for women’s
shoes.
Another honoree from the
-Amanda
School of Communication and the
Arts was Allison Duffy. ‘10. Duffy
is a Communication major with a
dual concentration in Journalism
and Sports Communication. She
has interned for Major League
Baseball Properties, the Staten
Island Advance, and the Marist College Diversity Works
Newsletter.
Duffy, who accepted a job at MLB as a project assistant editor in a full-time freelance position, said that her internships
gave her valuable firsthand interviewing experience. Duffy
noted that one of her most memorable experiences at MLB
was when her editor sent her to Yankee Stadium to interview
pitcher Mariano Rivera.
“I got a press pass and got to spend time before the game in
the clubhouse, press box, the dugout and on the field during
batting practice,” Duffy said. “The experience was surreal,
and it taught me how to have confidence approaching famous
athletes and how to compete with other media members to
get the interview I needed.”
The School of Communication and the Arts also boasted winners who are students from two other schools.
Deanna Gillen, ‘10, a dual major in Political Science and
Communication with a concentration in Journalism, was
the winner for the School of Liberal Arts. Jennifer Argen,
‘10, a Business Administration major with a dual concentra-

tion in Finance and International Business and a minor in
Communication, was winner for the School of Management.
“This award is for graduating seniors who participate in
internships, co-op positions, externships, or student-teaching positions,” said Assistant Director of Field Experience
Desmond Murray.
Students are nominated by Marist’s internship faculty coordinators. A panel of three judges,
all Marist faculty, rate the nominees based on their GPA, resume
presentation, level of involvement
in intern programs, evidence of
professional growth, level of work
responsibility, impact of placement
on their career decisions, written
communications, and the overall
impression of the materials presented, Murray said.
Along with LaMela and Duffy,
Gillen and Argen were also hired
for very competitive internships.
Gillen worked as a newsroom inLaMela
tern at WNBC Channel 4 News
and received special recognition
from WNBC-TV’s senior news correspondent Gabe Pressman at the
Field Experience Luncheon. Argen
served as a strategic development
intern for Viacom, MTV Networks.
Both Argen and Gillen stressed the importance of resourcefulness and persistence as secrets to their respective
internship success.
“Be proactive, and use every resource available to you,”
Argen said. “Use not only Career Services, but also the
Internet and social networking sites.”
Gillen attributed her internship successes to several
techniques.
“If you want [an internship] you really have to hunt them
down,” Gillen said. “In an interview, I give them a good, firm
handshake, and look them straight in the eye. Afterward, I
send a hand-written thank you note.”
LaMela shared the wisdom she gained from her three successful internship experiences and what has kept her grounded in terms of her future career aspirations.
“While the bank can take your park-view penthouse and
your Porsche,” LaMela said, “no one can repossess your education, experience, enthusiasm, and the positive people that
surround you.” F

“These lessons
could never
be found
within the pages
of a textbook.”
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Sustainability activities
bring the campus together
CommArts students and faculty
set a strong example
BY SARAH KEATING, ‘10

M

arist College students are a little different
than other undergraduates. They are known
for taking the initiative and making things
happen; proof of this occurred Thursday,
April 15, 2010. This date marked Marist College’s fourth
year of involvement in Sustainability Day. It also marked the
first time Steve Sansola, associate dean for student affairs,
would have his intern, Melissa Greco, ‘10, planning a large
chunk of the event.
“It was definitely a huge undertaking, and I was exhausted
by the time Sustainability Day was over, but it was absolutely
worth it,” Greco, a communication major, said.
Sustainability Day is dedicated to education and awareness
about our current environmental state. There were faculty and
student panels, films, keynote speakers, and other activities.
Greco’s job description included coordinating the educational displays that lined Marist’s student center hallway.
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And it didn’t stop there.
“I networked with local companies, such as IBM,
MetroPool and Clean Air NY, as well as on-campus organizations, such as the Sustainability House, GREEN Committee,
SEED and Fashionology,” Greco said. ”I also organized the
Clothing Swap by collaborating with Fashion Inc. President
Andrew Ludington, ‘11, who is also a communication major.”
Radio/TV/Film student Liz Horowitz, ‘10, also contributed by creating a PSA that aired prior to the event.
Greco has felt strongly about sustainable living since taking a class on ethics here at Marist.
“I only want to make a difference and increase the longevity
of our earth, whether it’s by raising awareness in others or by
taking the necessary steps in my own daily habits to improve
the overall quality of life on this planet,” Greco said.
Although she spent countless hours planning her portion
of the event, she credits Sansola with doing the most work.
“Without him nothing could have been accomplished,”
Greco said.
Along with Sansola, Dr. Paula Willoquet-Maricondi,
chair of the Media Arts Department, served as co-chair of
the Campus Sustainability Advisory Committee.
“I wanted to become involved because I feel the environmental challenges facing us are of unprecedented proportions,” Willoquet-Maricondi said. “As a college, we must prepare and support the next generations to help us meet these
challenges.”
The turnout for the event was good, and WilloquetMaricondi said she was pleased to see more than 100 students attend the keynote talk by Dr. William H. Schlesinger,
president of the Cary Institute for Ecosystem Studies, but she
would like to see more student involvement.
“Personally, I would like to see the students leading the
way and making it clear to the faculty and the college as a
whole that environmental health and sustainability matters
to them,” Willoquet-Maricondi said. “Students are investing
in their own futures.”
As for Greco, she has taken the initiative and fully immersed herself in sustainability, showing that hard work and
determination are exactly what Marist students are made of.
“Marist College has provided me with a wonderful outlet
and audience for this sustainability campaign,” Greco said.
“My only hope is that I can find another outlet in the future
that will be equally as gratifying.” F

Marist radio expands its reach
WMAR encourages involvement,
building for a brighter future
BY MATT ESPOSITO, ‘11 AND ZAK LANSING, ‘11

O

Floor plans are in place to construct a recording studio, adding on to current studio space. It will allow student bands and
local bands to record music on and off the air.
WMAR Sports, once its own entity on a separate internet
feed, was absorbed into the main WMAR feed into 2008. At
that point, Dan Kopf, ‘11, took over as sports director for the
club.
“It hasn’t hurt us,” Kopf said. “From that point, we’ve called
every home football game, essentially every home basketball
game, and a huge amount of home baseball games.
“Not only that but starting late last semester, for the first
time in many years, WMAR started going on the road to call
away basketball games.”
On Feb. 27, WMAR went on the road again, calling a
Marist men’s basketball game at the Times Union Center
against Siena. WMAR and MCTV alike both travel to the
MAAC basketball tournament every year for remote coverage; MCTV does highlight packages, while WMAR puts out
live broadcasts of each Marist game.
“The experience that you get in both radio and television at
Marist is outstanding,” Kopf said, “and more people should
be taking advantage of it. It’s not easy to get the reps that we
give broadcasters, producers, or any kind of communications
talent outside of Marist.” F

photos by Chanel Vitale, ‘12

ffering opportunities to students within the
communication major and other courses of
study alike, WMAR Marist Radio encourages
involvement from the beginning of a student’s
collegiate career. Participants get the opportunity to host
their own two-hour radio show.
The station is based in the Student Center, a central point
of socialization on the Marist campus. It broadcasts live over
the internet 24/7, with live in-studio broadcasting 16 hours
per day. The feed, available at http://icecast.marist.edu, is
easily accessed by programs such as iTunes and RealPlayer
and available worldwide.
“We’ve done concerts, benefits, programs, you name it,”
Matt Esposito, ’11, WMAR president said. “This spring, as
always, we’re coordinating a yearly band showcase. People really get experience in not only planning their own individual
shows, which is valuable itself, but planning and orchestrating events, which helps you in any field.”
The student radio station gives over 150 students each semester the opportunity to not only host their own shows, but
learn how to produce and edit content.
WMAR is involved in concert planning at Marist as well.
The station has co-sponsored concerts and coordinates a
yearly band showcase every spring.

Zak Lansing, ‘11, and George Harris, ‘11, are two of the students who regularly host their own radio show. The two enjoy a great on-air rapport.
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Debate Club hosts competition
Students ‘Stand Up, Speak Out’
and deliver persuasive speeches
at inaugural debate event
BY KELLEN PILSBURY,’12 AND JACKIE RETZER, ‘11

T

photos courtesy of Audra Diers

he School of Communication and the Arts and
Marist Debate and Advocacy Society held their
first annual public speaking competition, ‘Stand
Up, Speak Out,’ on Oct. 26, 2010, Marist students ranging from freshman to seniors wrote and delivered
persuasive speeches about issues, candidates or topics relating
to the 2010 midterm elections.
As event emcee Dr. Missy Alexander, assistant dean of the
School of Communication and the Arts, argued in her keynote address, while politics is often thought to be a distant
idea to average Marist students, the participants in ‘Stand Up,
Speak Out’ prove that assumption wrong. Participants representing the Schools of Communication and the Arts, Global
and Professional Programs, Liberal Arts, Management, and
Social and Behavioral Sciences competed in a juried preliminary round. The judges, representing faculty from each of
these schools in addition to professionals and area politicians
evaluated the speeches based on content, organization and
delivery to identify the top six speeches.
The six finalists, Steven Velardo (High School Bridge
Program), Claire Mooney, ‘13 (political science), Jared
Grossman, ‘11 (political science), Alexis Murphy, ‘12 (communication), Chelaine Eliazar, ‘13 (communication), and

Janell Robeles, ‘13 (English), passionately performed their
persuasive speeches in front of an audience in the Nelly Goletti
Theatre and three distinguished judges—Mark DeSantis, director of merchandise for Pro’s Choice; Victoria Campbell,
a Port Jervis City Court Judge; and Daryl Richards, Public
Relations Director of United Healthcare and member of the
Communication Advisory Board. The finalists delivered
speeches about the importance in voting, legalization of marijuana, gay and lesbian rights.
The well-deserved winner, Velardo, went home with $300, a
first-place plaque and the satisfaction of successfully advocating the importance and responsibility of voting as American
citizens.
With an enthusiastic turnout and great participants, the
MDAS plans to continue ‘Stand Up, Speak Out’ as an annual
event.
Additionally, the event was coordinated by one of the Public
Relations Case Studies courses as practical experience in
event development and management. Dr. Audra Diers, assistant professor in public relations and the advisor for the
MDAS said, “This event created the opportunity for a great
political conversation at Marist, but also gave our public relations students the opportunity to build and promote an event
from the ground up. This was a great inaugural event and we
look forward to continuing the tradition.” F

Left: The winner, Steven Velardo. Right: Dr. Missy Alexander noted in her keynote address that politics can be a distant idea to some students.
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Marist students study and work in NYC
Marist in Manhattan program creates new opportunities
BY EMILY BERGER, ‘12

O

ne opportunity that college offers students is
the chance to earn an internship, to try out
their talents in a career path they hope one day
to pursue. For decades, Marist students have
been able to commute to New York City for internships with
many of the biggest media and fashion companies in the
world. Now, the School of Communication and the Arts has
developed a new program that puts Marist students right into
the heart of the Big Apple
Dubbed Marist in Manhattan, the program, launched in
Spring 2011, is an immersion in big city life and profesional internships. Supplemented by special online courses, the
competitive program will offer a handful of students a unique
opportunity to experience what the city has to offer without
sacrificing time off of school.
The students will be setup with an internship in their field/
concentration, and be housed at the DeHirsch Residence of
the 92nd Street Y. Each student will be taking between six
and nine credits of internship (three to four days a week) and
take one to two classes online, totaling about 12 credits for
the semester.
The Communication Internship Program Directors Gerald
McNulty and Deborah Porter both agreed that the entire
program is meant to prepare the students for their future and
give them a taste of what is to come.
The Marist in Manhattan program grew out of a previous
program: The New York Media Experience. In the fall of
2003, Marist wanted to open up the opportunities the com-

munication program, which began in the 1970s, had to offer
to the students at other colleges and universities. The New
York Media Experience was open to any communication student from a different college, to be able to experience New
York City and the lifestyle it entails. As Marist saw how successful this program became, SCA wanted to explore a similar program for its own students.
“This program will help with the challenges of getting an
internship, living alone and provide each student with counseling and advice of how to market themselves, and provide
them with intern dinners and social communication events,”
McNulty said.
This spring of 2011 will mark the first semester of Marist
in Manhattan, starting with five students from communication and the arts—three from communication and two from
fashion—who will get an opportunity they wouldn’t receive
at home or in Poughkeepsie. “I am guessing the number of
students will double a year from now. Students must discover
[the program] as an option, and integrate it into their four
year plan,” McNulty said.
Students need to recognize the opportunity this program
holds for them, and take advantage of it, because once college is over, the chance to experience an internship before the
stresses of a career are over after graduation.
“It’s a competitive employment market, where the students
taking these opportunities are distinguishing themselves
from the other competitive students, where they will get offers more so than an average student,” Porter said. F
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Marist students
travel abroad

Two juniors share thoughts on their
European experience
BY JAHMANI SANDERS, ‘12 and BRIAN REES, ‘11

M
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ention the words “study abroad” and it is almost
guaranteed the phrase “life changing experience” will

follow.
At Marist College, a great deal of emphasis is put on the
opportunity for students to study abroad. The chance to receive an education in a foreign country is an experience many
students often find they don’t want to miss.
“Studying abroad is pretty important to me,” said Jackie
Brophy,’12. “Everyone tells me it is going to be ‘life-changing’ so I’m excited to see how that works out.”
Brophy is one of the many fashion merchandising majors
who is studied abroad last fall. Brophy is spending the first
semester of her junior year in the historic fashion capital of
London.
“I am excited to get to study in London,” said Brophy. “I
like that I will be able to have many new experiences with
people I go to school with here at Marist.”
For 45 years, the Marist International Program has offered students the opportunity to travel and study overseas.
Through the Marist International Program, students can
study a wide range of courses on any of the six different
continents.
The fashion program at Marist is just one of the many
courses a student can choose to study when abroad. For
fashion majors, London and Italy are the two most popular
locations to study in.
“I chose London because I wanted to get an international
internship experience,” said Brophy. “I feel that interning
will give me an advantage over the other job seekers in my
industry.”
In certain programs of study, students can not only take
classes abroad but also hold an internship. The ability to
participate in an internship is just another opportunity for
students to become knowledgeable in their field of study.
According to Brophy, interning while abroad is not only
helpful for gaining work experience but an insightful source
to her field of study.
“Interning will give me an idea of what the fashion industry is like outside of the U.S.,” said Brophy. “It will help me
when looking for jobs in the future.”
Brophy is also taking full advantage of her time in Europe
and experiencing other places and cultures.

Winter 2011

From left: Jackie Brophy has enjoyed many of the sights around
spots like The London Eye. Mike Aurigemma also traveled a gre
of destinations all across the continent, not just in his home city
“I really want to travel as much as I can,” said Brophy. “I
am most looking forward to visiting Italy and Greece.”
For Brophy, studying abroad was not an easy decision.
However, the opportunities offered by the Marist International Program helped make the decision a little bit easier.
“I am sad I won’t be able to be here for my sister’s first
semester at Marist -- she started as a freshman last fall -- but
I know I would not want to miss out on the amazing opportunity to spend the semester in Europe.” F

F

or many Marist students, the decision to go abroad can
be difficult, as it requires a great deal of commitment to
be away from home for an extended period of time.
For Mike Aurigemma, ‘12, however, the decision came
easily.
“I’ve always wanted to travel to Europe, and studying
abroad really is an opportunity that really only comes along
once in a lifetime,” said Aurigemma.
Aurigemma, a Spanish and communications major, made
the trip during the 2009 fall semester, and still gets goose
bumps whenever he thinks about it.
“I realized how much I loved traveling once I got there, and
the experience is still with me every day,” said Aurigemma.
He spent the full 15-week semester attending the University
of Madrid, along with hundreds of other American college

photos provided by Jackie Brophy and Mike Aurigemma

d London, including day trips to Bath and Stonehenge. Her photographic skills have been put to use as she toured popular
eat deal, spending time soaking up the local cultures and food. These weekend excursions allowed him to obtain a snapshot
y of Madrid.
students, including dozens from Marist College.
While in Spain, Aurigemma was able to experience firsthand the radical differences in attitudes between the native
culture and what he had grown accustomed to here at Marist.
Part of this experience involved taking several classes
to fill up a 15-credit requirement, with the courses themselves being quite different than anything experienced in
Poughkeepsie.
“All of the courses were taught in Spanish, and it took
some getting used to,” said Aurigemma. “It took me probably
about two weeks before I really got accustomed to hearing
everything in a different language.”
The courses he took included subjects in Spanish literature, cinema, and history of his host country.
All the while, Aurigemma was able to experience Spanish
culture in a way that few Americans are able to.
Part of Marist’s philosophy for the program in Madrid
is allowing students to live not in a dormitory, but to share
space with a native family, taking meals with them and sharing experiences with their adopted households.
“At first I was a little nervous about living with a complete
group of strangers,” said Aurigemma. “The language barrier
was a tricky at first, but I grew to accept them as family.”
He shared the living arrangements with another Marist
student, who elected to remain abroad for the duration of
the year.
“She still talks to me all the time, and wants me to come
back and visit,” remarked Aurigemma. “I definitely want to

go back and experience it all over again.”
He describes the experience itself as enthralling, and highlights the differences between the typical American attitude
and the Spanish perspective.
Sometimes finding himself lost in the sprawling city of
Madrid, he was always able to ask for directions, usually
striking up a conversation with the native speakers. Often,
these people would not only direct him to his destination, but
accompany him along the way.
“It surprised me to see just how willing to help everyone
was, even though it was sometimes difficult to communicate
as effectively as I wanted to,” said Aurigemma.
Taking advantage of the central location of Madrid,
Aurigemma certainly did experience a great deal of Europe,
traveling to destinations such as Munich, Paris and London.
Aurigemma extols the benefits of Skype and the importance of maintaining open lines of communication with those
who remained in America.
“I Skyped a lot with everyone back home, and seeing everyone was a great way to remember what I had waiting for me
when I got back,” said Aurigemma.
His Spanish family and newly found friends formed a
closely-knit support network that helped him through the
trials and tribulations of living in a foreign land.
“When I was having a bad day, it helped just to remind
myself that I was abroad, experiencing Europe in a way that
few people are able to throughout their entire lives,” said
Aurigemma. F
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The city of Florence, Italy, provided an ideal backdrop for Dr. Cochece Davis to provide American students studying at
Lorenzo de’ Medici with opportunities to learn about intercultural communication.

Professor does faculty exchange in Florence
Dr. Cochece Davis teaches students about intercultural
communication—first-hand

BY MELANIE LAMORTE, ‘12

W
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hen a student studies abroad, it can be
one of the most rewarding experiences he
or she has ever had. The same holds true
when a professor is lucky enough to share
the same experience.
During the spring 2010 semester, Dr. Daniel Cochece
Davis, communication assistant professor, participated in a
faculty exchange program at Lorenzo de’ Medici in Florence,
Italy. While a professor from LdM taught at Marist, Davis
taught two courses in Italy.
Davis, who taught classes in intercultural communication
as well as persuasion, took full advantage of Florence to assist the teaching and learning process.
“The city offered a wonderful laboratory for the students
to observe, analyze, and apply what they’ve been learning in
class,” Davis said.
For his persuasion class, Davis had students observe the
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culture of Florence and the people living there.
“The city is filled with examples of people using various
persuasive techniques,” Davis said. “Gypsies, vendors, gelato
shops, etc.”
He also used the students’ own experiences to help teach
his intercultural communication course. Since the students
were seeing and using intercultural communication on a daily
basis in the foreign country, they were able to understand the
topics on a more personal level.
“Teaching the intercultural communication course at LdM
has really been helpful to understanding some of the nuances
of sojourning students’ experiences going through ‘culture
shock,’” Davis said.
He said he likes to incorporate students’ own stories into
the class curriculum because “it helps bring the course concepts to life.”
The students benefitted from Davis’s hands-on teaching

photos by Robin Miniter, ‘11, and courtesy of Cochece Davis

In particular, Davis focused on teaching the students how macro-level cultural issues, like economics, religion or technology, influence communication and micro-level activities, such as food, romance, schooling, dating and child-rearing.

style. Jamie Spinelli, ‘11,took and enjoyed both of Davis’s
classes at LdM.
“I have to say that I have learned the most in those two
classes this semester,” Spinelli said. “Our class discussions
were always applicable to real life and I think that’s what
made it the most rewarding for me.”
Vanessa Rannazzisi, ‘12, said that she has loved having
Davis as a professor during her semester abroad.
“He really makes you think,” Rannazzisi said. “He allows
for you to really open your eyes and expand your mind for
what you’re learning.”
In addition to teaching the two courses at the LdM campus, Davis also taught an experimental course in advanced
communication and culture, developed in collaboration with
Marist students who have previously studied abroad. During
this semester, students enrolled in the course have been
taking it online, discussing the cultures of Australia, New

Zealand and Samoa. On May 30, fourteen of those students
will travel abroad to those countries they studied during the
regular semester.
During the spring 2011 semester, Davis will be offering an
intercultural communication attachment course that will allow students to travel to Italy and Greece to study these same
issue and concepts. Cities on the docket include Florence,
Venice, Pisa, Rome, Athens, Irini, Vikotira and Aegina.
Eventually, it may not just be current Marist students that
get to enjoy this multi-dimensional experience.
“Long-term,” Davis said, ”I would love to see more Marist
alumni involved in these programs.”
It seems as though Davis has been bitten by the travel bug
and the students are reaping the educational rewards.
“He’s an overall quirky but fabulously intelligent man that
expects your best,” Spinelli said. F

Winter 2011

37

EARN 3 CREDITS HERE
ONLINE MARIST SUMMER COURSES ALLOW
STUDENTS TO EARN COLLEGE CREDITS ANYWHERE
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“The way we communicate
with others and with
ourselves ultimately
determines the quality
of our lives.”
~Anthony Robbins
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BAND
leader of the

This man, his devotion,
his connection to students.
Art Himmelberger is ‘Music at Marist’
by Kathleen Norton // photos by Chanel Vitale, ‘12 & Ryan Hutton, ‘11

YOU RIDE AN ELEVATOR TO THE BASEMENT, GET OFF,
LOOK AROUND A PLAIN HALLWAY AND YOU THINK:
CAN THIS BE THE PLACE?
Sure, there’s a poster that reads “Music at Marist.’’ But can this be
the place where glorious trumpets and heavenly flutes find common
ground?
Where Marist choruses sweeten harmonies? Where the famous
college band drums up all that pep? Where some 450 students per
year learn and rehearse everything from jazz and gospel to classical,
swing and funk?
A door opens and a man strolls out – the details of a thousand
practices and performances filed in his head. On the tip of his tongue
are stories about his 10-year tenure as director of the Marist Music
Department.
There were highs - like the time his students chipped in to pay
his overseas airfare for a visit with his daughter in Germany, or the
graduation speech about the big impact the music program had on the
valedictorian, a bio-chemistry major.
“I’ll never forget the sense of pride I had,’’ he says of the speech.
There were lows - like the unfortunate fate of a Marist tuba case at
a Florida airport.
“It was run over by a truck on the tarmac at the Orlando airport,’’
he recalls.
The more he talks, the more his enthusiasm climbs, and the more
you begin to see the Energizer Bunny soul peeking out from his calm
exterior.
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It doesn’t take long to catch his
infectious spirit. This is a man who
truly loves what he does.

42

Winter 2011

“I love getting their e-mails,’’ he says, smiling broadly, sharing notes from students
past and present that begin, “ ‘I can’t thank you enough…’”
“That’s my payback,’’ he says. “I try the best I can to touch their lives through music.’’
Now you are able to match this man to the intense guy leading the Marist fight song
from the floors of basketball courts, or conducting the symphony band from the stages
of great concert halls.
And that’s when you know you are in the right place. This hallway, these classrooms,
this is the home of “Music at Marist.’’ This man, his devotion, his connection to students, he is “Music at Marist.”
He is Art Himmelberger. He tells his story and like any tale worth telling, it starts
with a conflict.
It was 1986 and Marist needed someone to help prep its band for an upcoming
basketball game at Madison Square Garden. The S.O.S went out to Himmelberger, a
member of the senior leadership team at U.S. Military Academy Band at West Point.
It is the oldest and most prestigious professional band in the United States Army.
He drove north to supervise a practice, not knowing exactly what to expect, though
he certainly did not expect to find what awaited him.
“Two nice kids showed up,’’ he recalls. As the story goes, Himmelberger barely
blinked as he morphed from bandleader into band member and practiced with the two.
Then he toted his drum kit to the Garden and they performed as the Marist College
Band.
IT WAS A HARBINGER OF THINGS TO COME AND THE LITTLE BAND
carried on after that, gaining members here and there, but relying at first on
Himmelberger’s musician friends at West Point to fill in the ranks in return for gas
money, hot dogs and sodas. The year of the Garden performance, Himmelberger joined
the Marist staff. The Music Department continued to grow in the 1980s and 1990s
and when he retired from West Point with the rank of Sergeant Major, he became the
full-time music director at Marist.
Himmelberger honed his musical discipline as a student and band musician under
Band Director William Revelli at the University of Michigan. In 1972, he was drafted
into the U.S. Army under the Vietnam draft lottery, while he was 12 credits shy of
graduating, but later fulfilled those credits. He played percussion for 26 years in U.S.
military bands in Washington, D.C., West Point and Germany.
His teaching career is as illustrious. At 19, he was a Michigan undergrad with
a graduate fellowship, making him the youngest faculty member in the University
of Michigan School of Music He also taught at Dominican
College, the University of Albany, and of course, West Point.
His involvement with music does not end at the Marist borders. Last summer, he presented an academic paper at a conference in Austria on Robert Hoe, local bowling alley empire heir
and famous march music record collector.
And in 2010, he organized the National Convention of the
Association of Concert Bands, which met in Poughkeepsie.

Leading us all in
song and spirit
During the spring of 2006, in an attempt to build spirit and pride among
Marist fans, alumni, faculty, staff and
students, Art Himmelberger created
lyrics and music for Marist’s first fight
song. The Marist Band learned the
music and words that fall.
The song debuted at the Red FoxTip off event that marked the start of
the 2006-2007 basketball season. This
fight song is now a proud tradition,
and Himmelberger leads the band and
crowd in song at most home games.
For many, it is a game day highlight
and the thing that is remembered most
about Himmelberger and his impact on
the Marist community.

WHAT MANY MAY NOT KNOW IS HOW IT ALL
began, in a small Pennsylvania town, where a little boy was
promised mint ginger ale and a performance of “How much
is that doggie in the window?’’ if he could sit still while his
father’s band rehearsed. The father, a drummer in a local band
in Rehrersburg, Pa., for 55 years, was a teacher and later a high
school principal.
The band began letting young Art play with the cowbells and
his first paying job was to pull the carriage with the band’s bass
drum affixed to it during a firemen’s parade. He was paid 75
cents.
“I never opened the pay envelope. I still have it,’’ he says.
As luck would have it, the Himmelbergers lived close enough
to William Schinstine, a famous percussion teacher, that
Himmelberger could take lessons.

Winter 2011

43

Later, he had great interest in both politics, and in the ministry, though music had
the strongest pull. He chuckles as he recalls that as a young congressional page in
Washington, D.C., he got on an elevator with Sen. Everett Dirksen of Illinois.
Asked about his future plans, he said ‘’music’’ as his field of study, which came as a
surprise to the veteran senator who was probably used to hearing “politics’’ and “law’’
as the answer to that question.
“He said, ‘I guess we need music, too, ‘ ‘’ Himmelberger says with a laugh.

photo courtesy of Department of Athletics

TODAY,

THAT YOUNG BOY WITH THE COWBELLS IS THE
60-year-old director of a Music Department that has a headspinning list of music classes and performance groups available to students. There are orchestras, ensembles, quartets and
a multitude of choral groups – an amazing breadth of musical
achievement in a college that has no music major.
The Music Department itself occupies basement offices and
classrooms beneath a portion of the Campus Center, though it
can’t accommodate many of the department’s needs. Singing
groups must split up to practice and the band must use the
cafeteria on the main floor, where a closet hides many of their
instruments. They turn it into a band rehearsal hall for a few
hours before they must dismantle everything and get the cafeteria back in order.
Their reputation is untouched by those hardships, and it is
hardly limited to the Marist campus. They have made their
mark in local churches and theaters, at Carnegie Hall in
Manhattan, on stages and in sports arenas around the country, including those where the NCAA basketball tournaments
are played.
The women’s basketball team has won the MAAC league
six out of the last seven years, and has been to the NCAA six
times in recent years, according to Marist Athletic Director
Tim Murray. And along with them were Himmelberger and
the student musicians, drumming up a huge amount of school
spirit and support.
Murray says they made a tremendous difference to the women’s team in those national competitions. And in a turn of the
tables, the Marist players have been proud to see their school
band go head to head with band from much bigger campuses.
“When we play nationally, they’re as good as or better than
the bands across the court. Our kids (the players) love it,’’

Murray says.
“The energy and enthusiasm that he has at games and events is really second to none,
including the players and coaches. He completely embraces the whole experience. I
love the guy. He has a pure excitement for what is going on and the players feed off of
that.’’
Of the band, Murray says, “You cannot underestimate how hard these kids work.’
The athletic director says the greatest compliment he can pay Himmelberger is to let
people know that there have been many coaches who have said to him: “I wish we had
an Art Himmelberger.”
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MARIST PRESIDENT DENNIS J. MURRAY COULD NOT AGREE MORE
about Himmelberger and his students’ musical achievements.
“They are ambassadors of the college and they do it well,’’ says President Murray,
who has watched the music program grow along with other aspects of the college.
When he came to Marist in 1979, it was one of his goals to expand the small music
program, and Himmelberger has been a big part of that accomplishment.
President Murray has witnessed countless campus celebrations where students provided excellent music, but he particularly recalls that in the school year after the terrorist attacks of Sept. 11, 2001, the patriotic music included in musical performances
was a great comfort.
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“In the good times they are there to lift our spirits and inspire us and in bad times
to comfort us, and that is what great music does,” President Murray says.
He adds that besides the numbers of students who are involved, what truly sets the
program apart is the high level of musical skill and the good conduct displayed by the
students, a combination he says comes from Himmelberger’s example.
Like President Murray, Eugene Doris, who is the current athletic director at Fairfield
University in Connecticut, was at Marist when Himmelberger came on board. As
Marist athletic director from 1989 to 1994, he watched the program slowly begin to
change and grow. Doris recalls working with Himmelberger to change the pep band
from one that used musicians from West Point to one to one of all Marist students.
Himmelberger’s ability to connect with students and inspire them helped the band
prosper, and with it, Marist school spirit grew, too, says Doris.
“He’s like their big brother, and he has tremendous energy and passion about what
he does. It’s hard not to pick up on that,’’ says Doris.
STUDENTS AND ALUMNI SAY THAT AS MUCH AS THE MUSICIANS
and singers give to the college and community, they are rewarded tenfold by
Himmelberger’s tutelage, kindness and enthusiasm.
Katie McSherry, a 2008 graduate and a school music teacher, recalls her audition for
a vocal scholarship at Marist and how Himmelberger described her later.
“He would tell people he knew I was ‘something spectacular.’ You would think I
was a national hero or something the way he goes on…I still smile when I think about
that.’’
Jamie Calandro, who graduated in 2002 and is also a music teacher, says
Himmelberger’s personal touch is what sets him apart.
“Art was like a father to all of us while we were away from our own, and he made it
his business to not only know everyone’s name, but their background as well. Anyone
who came to any of our concerts could see all the energy and love that Art put into us
because of the way he talked about us.’’
Calandro says he learned a lot about commitment from
Himmelberger and he finds himself in class repeating a
famous Himmelberger line - one that can be found on the
Art Himmelberger Fan Club Facebook page: “To be early
is to be on time, and to be on time is to be late.”
Louis Totino, another 2002 graduate, sums up quite
well what so many current and former Marist music students express about Himmelberger: “I met some wonderful people at Marist, but Art Himmelberger stands alone.
He is a great musician but more importantly a great person, and he was an example of the type of man I wanted
to become.”
HIMMELBERGER TREASURES THE FRIENDships because that is something he stresses with students
as much as their music.
Each year he tells band members to turn and notice the
people on either side of them. “These people will be your
friends for life,’’ he predicts.
Looking back on his Marist career, he says he is proud
of how the department has grown, and what the students
have accomplished. He’d like to see the program get bigger and better facilities so it can accommodate all the rehearsal needs.
But when you ask him what he’s most proud of, he
doesn’t name the date or a place of a performance.
He speaks of young men and women who find buddies in the seats next to them at band practice. He speaks
of students who moved beyond college but remained his
lifelong friends.
“This is not about music,’’ he says. “This is about life.’’

Marist Fight Song
M-A-R -- I-S-T
MARIST, COLLEGE to victory!
Marist, College, Let the bells ring.
Honor, Glory, Your Praises We Sing.
We’re here with banners fly-ing!
Our shouts of victory cry-ing!
Rah! Rah! Rah!
Alma, Mater, We love you dear.
Conquering, Heroes, We’re here to cheer.
We have no fear for Marist College,
We’ll fight on to victory.
Marist, Foxes, We’re on the run.
Up hill, down hill, having so much fun.
We’ll lure our every foe,
Into the Red Fox hole.
Rah! Rah! Rah!
Scratch them, tear them, rip them apart.
Offense, Defense -- right from the start.
We have no fear for our Red Foxes,
They’ll fight on to Victory.
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Chanel Vitale, ‘12;
Erin Hanlon, ‘11;
Robin Miniter, ‘11;
Megan Shannon, ‘10;
Kate McGann, ‘11;
John Perrone, ‘10;
and Rich Arleo, ‘10.

11 a.m.

10 a.m.

1 p.m.

noon

11 a.m.

1 p.m.
Winter 2011

47
47

3 p.m.

7 p.m.

4 p.m.

5 p.m.

Life moves pretty fast. It was a dre
day in March when this photo camp
took place. But the weather certainl
didn’t slow down the pace at the co
Students, faculty and staff bustled a
their business, from their early morn
ing coffee to the end-of- the-day st
session with no hint that the clouds
an impact. One big sign of progres
“bubble wrapped” Hancock Center,
which the noises of construction co
heard (see p. 57 for an updated look

10 p.m.

3 p.m.

48

Winter 2011
2011
Winter

6 p.

3 p.m.

8 p.m.

2 p.m.

9 p.m.

eary
paign
ly
ollege.
about
ntudy
s had
ss: the
from
ould be
k).

.m.

4 p.m.

11 p.m.

4 p.m.

midnight
Winter 2011

49
49

From Poughkeepsie to Bristol
Alums Craig O’Brien, ‘05, Eric Kimmel, ‘05, and John DeNatt,
‘05, sat down with David Mielach, ‘11, to talk sports journalism
and their transition from Marist to ESPN
Q: Can you start with some background
information on yourself and what factors
led you to choose Marist College in the
first place?
JD: I’m from northern New Jersey and
I graduated from Marist with a degree
majoring in communication, concentrating in sports communication and minoring at theater. As for why I chose Marist,
I knew clubs would be important part of
my college experience.
CB: I’m from Walpole, M.A. and I was
a Communication major while at Marist
focusing on Radio, TV, and Film. I
looked at other schools such as Syracuse,
Fordham, and Ithaca, but for me the combination of size and atmosphere at Marist
was the real selling point.
EK: In my high school and my area
of Pennsylvania, Marist was not that
well known. After I visited the campus and read about the great opportunities that Marist offered I knew it would
be a good fit. From day one I knew that
Communications was the major for me.
I concentrated in Radio, TV, and Film
while at Marist.
Q: What is your job at ESPN? What are
some of your responsibilities?
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JD: At ESPN my official title is a programming content scheduler. I work
in the scheduling department where I
screen all shows and games before airing.
Essentially what that means is that I go
through 16 domestic and international
networks and determine the schedule of
games and shows. I also retouch game
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re-airs so they will fit into a window for
scheduling purposes. Originally I started out as a screener in January of 2006.
CB: I have been working as a content editor at ESPN for the past five years. I am
mostly responsible for putting together
highlights and working with the sound
on many of the highlights for the various shows such as Mike and Mike in the
Morning. Pretty much I am responsible
for putting together the highlights that
you will see when watching some of the
shows on ESPN.
EK: I am an audio editor at ESPN, so
I am responsible for all the sounds, music and microphone levels. I work on a
variety of shows including Sportscenter,
Sportsnation and Baseball Tonight. On
those shows I balance the levels of all
these sounds and make sure that the
sound effects from the game are in a good
and balanced level.
Q: What things did Marist teach you in
order to prepare you for your experiences
at outside college and now at ESPN?
JD: One thing I take with me to this
day is the way that you always need to
be ready for the ever changing nature of
the industry. One football game when
Marist was playing I think St. Johns at
the old stadium is coming to mind as
I say this. We were on the roof where
the student press area was and it started
to downpour so I was left calling a mud
bowl. You learn to plan around things
like that and today at ESPN you have to
have the same idea when a deal doesn’t go
through or an event runs long flexibility

is important.
CB: For the most part I would say that I
learned that hard work really is rewarded.
When I was at Marist I put in a lot of
hard work at MCTV and we were named
club of the year. The hard work definitely
paid off for me at Marist especially when
I was doing things that were personally
rewarding. I feel like I made many things
that may have looked good, but in the
end it was important to make things that
made me feel good as well. This holds
true at ESPN as well where hard work is
truly rewarded.
EK: At Marist it was very student oriented meaning that it was up to you to
troubleshoot and figure out what happened. I remember this happening with
MCTV a few times where it was up to
you to run everything and cover all the
bases. This really translated to me at
ESPN because in a way when I started it
was like going back to being a student. At
Marist I almost felt like a teacher when it
came to things about the TV studio, but
at ESPN I realized I only had a little bit
of knowledge. Without having to do all
those things on my own at Marist though
I think I would have been further behind
in that process.
Q: What was your welcome to ESPN
moment?
JD: One moment that really sticks out to
me from the job happened a few years ago
when the Patriots were playing the Jets
on a Thursday night game. I was working
late and in the cafeteria ordering dinner
when Lomas Brown and Ray Buchanan

were also ordering. While we were waiting the game was on and I happened to
call out a play which turned out to be
exactly what happened and both of them
were impressed by it. Those moments are
unique here, but after a while you kind of
become immune to seeing the faces at the
job since you focus on your job more.
CB: When you see a highlight make the
cut for Sportscenter and your hard work
is recognized is still a feeling that’s great
to me. When your first big project makes
the cut and is the lead highlight on a
show like Sportscenter it makes you feel
like your work is halfway decent. When
your work is recognized on air for all people to see it’s still impressive.
EK: My welcome really came about a
year after I was working there. One of the
shows I work on the College Football final show on Saturdays and knowing that
six to seven million people are watching
is a pretty eye opening experience. I realized that I am an integral part of production to the point that I don’t want people
to see a mistake I make. If there is no
mistake I know I did my job correctly.

tribution feel appreciated was one of the
best parts of Marist for me. Lastly I really miss the environment that the school
provided where a person felt like they
were contributing to the overall mood of
the school.
EK: I miss the tight knot nature of the
campus most without a doubt. Working
with everyone from Bob Lynch to people
in athletics and everyone in between you
get to know pretty much everyone on
campus. When I come back to school it
is still seeing the people around the campus that makes me realize how much I
miss the school.
Q: What advice do you have for current
students at Marist to help them achieve
what it is that they want to do in their
careers?
JD: Find what you love to do and do it.
Once you make up your mind as to what

you want to do dive in and try to gain as
much experience as possible in it. I promise you will be much happier doing something you love than anything else.
CB: It pays off to work hard. Put in
110% and do as much as possible while
you can. The internship program is really
second to none so take advantage. One
last thing I’ll leave you with is something
that fellow alum J.W. Stewart told me
when I met him at school. Write as much
as possible take as many writing classes
as possible it will help you down the road.
EK: Try out everything and do a lot of
different things. Take advantage of the
ability to use all the hands-on technologies provided to you. If you want something push for it and get in someone’s face
to ask them about it. If you let people
know you want to do things you really
don’t know where it can take you. F

Q: What is the thing you miss most about
Marist now that you are gone?
JD: Everything. I loved my time there
and if I had to say one thing I miss the
most it is the camaraderie that I had with
the other people in the sports community
especially with the media, athletes and
coaches. Whether it was waking up early
to do crew call or another sport it was
nice to work with something from scratch
since I mainly see only the finished products now. The friendships I have today
with the other guys at ESPN are based at
the football field or the McCann center.
CB: Without a doubt I miss the people
you encounter the most. Aside from that
I really miss the personal satisfaction that
came with achievements in classes and
clubs such as MCTV. Contributing to
the school in a way that made your con-
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Alumni Updates

1980s
Michael Iantosca (1981)
was recently promoted to
Program Corporate Staff
for IBM Information Development
Theresa Swierzowski
Abad (1984) is the Director
of Tourism and Communications and Vice President of the Fulton County
Regional Chamber of
Commerce and Industry.
Carla Campbell Philippbar (1986) is the manager
of the Advanced Services
Department at The Phoenix Companies.
Dave Margalotti (1986) is
the program and operations manager for WVNJ
1160 AM and a music
consultant for Slacker
Personal Radio.
Mike Masterson (1986) is
the director of sales and
marketing at The Ritz
Carlton- Kapalua.
John McGuinness (1986)
is the Senior Vice President and General Sales
Manager for the Mid
Atlantic Sports Network.
Mary McCooey- Clifford
(1986) is the Senior Director of Human Resources at
Standard and Poor’s.
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James Fedigan (1987) is
a Production Electrician
who has worked on over
70 Broadway shows and
television specials including The Grammy Awards,
Tony Awards and Emmy
Awards.
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Ron Marz (1987) is a
freelance writer of comic
books for Marvel, DC,
Dark Horse and Image.

Michael O’ Farrell (1992)
is the Director of Public
Relations for the Lawrence
and Memorial Hospital.

Kimberly Byda Sullivan
(1997) is an Event Sales
Manager for Jillian’s
Lucky Strike.

Linda Jager-Smith (1987)
is the Communications
Director for the US Speed
skating team and served
as Press Officer for the US
Short Track Speed skating
team the 2010 Vancouver
Olympics.

C.J. Bottitta (1993) is the
Manager of Operations
and Creative Services at
the MLB Network.

Elizabeth McGreezy Herzer (1997) is the assistant
recreation director for
Sacred heart University.

Jennifer DeFelice (1993)
is the Artistic Director for
the Broadway Bound Performing Arts Center.

Jason O’Leary (1997) is a
freelance executive producer.

Joseph Madden (1988) is
the Vice President of The
US Business Public Relations for MetLife.
Christine Blaine Petrillo
(1988) was recently promoted to the position of
Vice President of Branded
Entertainment at Alloy
Media and Marketing.
Michael Kinane (1989) is
the Assistant to the President for Advancement
at SUNY College at Old
Westbury.

1990s
Donna Bailey (1990) is a
business leader at Visa.
Chris Andrews (1992) is
a manager of communications at IBM.
E Jeffery Dolfinger (1992)
is the owner of 24/7 Realty
Inc.
Eric Gehnrich (1992) is the
VP of Sales and Partnerships for 1800-Flowers.
com.

J.W. Stewart (1993) is an
anchor at ESPN.
Jim Trupiano (1993) is the
Director of Financial Applications for The Southern Company.
Roger Hancock (1994) is a
police officer in the City of
Danbury.
James Patrick Burke
(1995) is the President and
Founder of JPB Marketing
LLC.
Kevin O’Neill (1995) is
the lead Team Web and
Portal Solutions manager
for the K&L Gates Company.
Lisa Pfenning (1995) is the
brand director for Stolichnaya Vodka.
Scott Signore (1995) is the
Principle and CEO of Matter Communications.
Michael Pappagallo (1996)
is the Senior Production
Manager of e-Dialog Inc.

Daryl Richard (1997)- is
the National Vice President of Public Relations
for United Healthcare.
Tania Sones Gojdycz
(1997) is the sole proprietor of Tania Sones Photography.
Anastasia Spera (1997) is
the Contract Administrator for Proctor and Gamble and Gillette.
Fernada Amorim Leventhal (1998) is a freelance
interpreter and translator.
Kenneth Menard (1998) is
a producer at ESPN.
Kerry Peterson (1998) is
the Marketing Supervisor of Organizations for
the Project Management
Institute.
Jeanette Deskiewicz
(1999) is the Account
Executive for Maryland
Coast Dispatch Inc.
Colleen Learch McCulloch (1999) is the Vice
President for Edge Research.

2000s
Jennifer Berger Matarazzo (2000) is the Senior
Editor of Everyday Health
Inc.
Heather Russell Dilta
(2000) is the Senior Marketing Manager for the
Allstar Marketing Group.
Dave Spinato (2000) is
the Manager of Digital
Enhancement for PepsiCo.
Rob Adamski (2001) is
an Associate Producer for
ESPN’s Monday Night
Football.
Angela Chillemi Peluso
(2001) is a freelance talent
producer.
Amanda Coyle Kelly
(2001) is the Family
director for the YMCA of
Greater Syracuse.
Patrick Spence (2001) is a
Writer and Producer for
WJLA-TV in Washington
DC.

Jonelle Santo Formato
(2002) is a teacher in the
Newburgh City School
District.

Matthew Pennacchio
(2003) is a Senior Account
Supervisor for Ruder Finn
Public Relations.

Edward Williams III
(2003) is the News desk
Producer for NBCSports.
com.

Eric Welsh (2002) is the
Senior Digital Strategist
for Bayada Home Health
Care.

Allison Freeney Price
(2003) was promoted to
Pre – Production Manager
of Kids at Sears Holdings
Corporation & Kmart.

ChristieLyn Diller (2004)
is the Director of Communications for Planned
Parenthood of Maryland.

Christina Hope (2003)
is an Email Analyst for
USTA.
Michael McBride (2003)
is a broadcast engineer for
ESPNU.
Rebecca Moy (2003) is an
Editor for Dara International.

Christopher Price (2003)
finished his MBA in
Healthcare Management
from Capella University.
Patrick and Jamie
Robitaille (2003) welcomed
a daughter Taryn Elizabeth
Robitaille on 10/29/10.

Paul Miller (2004) is a
Television Producer for
MettingHouse Productions Inc.
Scott Montesano (2004)
is the play-by-play announcer for a minor
league baseball team in
Eau Claire,WI and a minor league hockey team in
Des Moines, IA.

Gina DeDominici (’97)

is a graphic designer by trade and owns her own design
company, Gina DeDominici Graphic Design, which can be found on the web at http://ginadedom.com.
Her services include identity and brand development, invitation and stationary design, website graphics
and more.
How would you describe your time at Marist?
I was a Communication major specializing in Radio/TV/Film. I very much enjoyed my time at Marist. In
fact, there are times I wish I was back there again! The friends I made during that time are still some of
the most important people in my life.
What was the inspiration to start your business?
The inspiration behind starting my own business was simply the need to be and
stay creative. I find that having my own business affords me the opportunity to
pick and choose which projects I work on and when I work on them.

Christy Yaccarino Barr
(2001) is the Administrator of Health and Wellness Plans for the Campbell Soup Company.

What skills did Marist give you to succeed in starting your own business?

Douglas Guarino (2002)
is the Associate Editor
for Inside Washington
Publishers.

What advice do you have for
current students?

Not sure if they’re “skills” per se, but Marist provided me with a creative outlet.
I was allowed to express myself artistically (whether I was filming a commercial
for a TV production class or improvising on stage with the HuMarists) and be
recognized positively for it.

Network, network, network. It’s
one of the BEST ways to get to
where you want to be.

Michael Maloney (2002)
is the Management Supervisor for Ogilvy One
Worldwide.
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Bridget O’Brien (2004) is
the Special Events Manager for the Children’s
Center Foundation (CCF)
at the Mount Sinai Medical Center.
John Saginario (2004) is
an Associate Producer for
Fox News Channel.
Elizabeth Swenton (2004)

is the New Business
and Events Manager for
March Communications.
John DeNatt III (2005) is
a Programming Screening
Scheduler for ESPN.
Mike DeMarino (2005) is
a Sales Manager for the
New York Jets.

Laura Coppola (2006) is
the Audience Coordinator for the Martha Stewart
Show.
Jessica Foley (2006) is
Stewardship Coordinator
for Tufts Medical Center
and Floating Hospital for
Children.
Jennifer Stryker (2006) is

Kelly Reilly (’09)

graduated from Marist with a concentration in Radio, TV, Film and a
minor in psychology. She currently works for Live! With Regis and Kelly.
What was your experience in gearing up to graduate like? How did you prepare?
I had been interning throughout my junior and senior years. My last [internship] was with CNN
Showbiz Tonight, and I went on an interview with CNN for a freelancing PA position, but with the dive
in the economy there was a backlog. So, I went on the internet and looked for a job position and I actually
looked on craigslist. I set a goal one I graduated to apply for five jobs a day.
Did you have much luck with the job hunt?
I actually found my job on Craigslist. I applied for it in June, had an interview in July and started in the
beginning of August. I work for Studio City, a promotions company that does 30 second teasers. I was
hired for Wendy Williams for the first four months and now I’m with Live! With Regis & Kelly.

an Associate Producer for
the Dr. Oz Show.
Todd Bivona (2007) is a
TV and Digital Producer
for the MLB Network.
QVC, Time Warner and
MTV.
Ryan Cowdrey (2007) is
the Founder and president
for 4 Media Creative Solutions.
Kaitlyn Fuoco (2007) is
an Assistant Producer for
DDB NY.
Chris Jennings (2007) is
the Ad Operations Coordinator for Revision 3.
Kelly LaBarre Glynn
(2007) is the Events Coordinator for Easter Seals
Capital Region.

What does your position entail?
I’m the right hand gal. I find footage, contact people to get the proper footage, information as to what they’re
coming on for, and gather any bumper footage. I work with the creative director to produce scripts. I’m
always working to make sure everything is organized, constantly contacting people, checking up on people.
I sign off on all clip request forms for the show. I work with the website for getting the headshots or use
existing headshots for online guest logs.
That sounds like a ton of work! What’s your average day like?
I’m up by 5 a.m. and I get into work by 6:30 a.m. to receive promo tapes by LA. I make sure there are no
errors, no glitches; I’m the last filter. At 8:47 a.m. I watch the feed out. We go live at 9 a.m. and I log good
moments. Then I spend some time catching up on work. We then have a staff meeting to brainstorm and
that can last from 30 minutes to two and half hours. The hours can be kind of tough, but the days go by
fast because I’m constantly doing something.
What advice would you give to a Marist student about to graduate?
There’s so much available at college that you
can take advantage of. I really got involved with
the TV station. They have crazy technology that
no one was using. Interning is so important to
see how to work in a professional environment.
Internships really shaped where I wanted to go.
Hearing no is OK. Take that for what it’s worth
and keep putting yourself out there. There are a
lot of opportunities but you just have to research,
take your time and really get to know the company you’re applying for. And always follow up
with a thank you note! Thank you notes are a
huge gesture.
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Dorothea Larrabee (2007)
is an Associate Editor for
Popstar! Magazine.
Heather Liebal (2007) is
an Account Manager for
Google.
Jason Thalacker (2007) is
an Education Volunteer
for The United States
Peace Corps.
Laura Zanzal (2007) is a
Community Manager for
Signpost.
Wendy Baron (2008) is an
Operations Technician for
ESPN.
Andrew Batti (2008) is a
Production Assistant for

MLB Network.
Shannon Burns (2008) is a Sales Assistant for Fox Station Sales.
Taryn Fitsik (2008) is a Reporter for
WTEN-TV in Albany NY.
Matt Sacco (2008) is an Assistant
Program Coordinator for The George
Washington University.

Maraysa Schwartz (2008) is the TV
Land Program Administration Coordinator.
Alex Smith (2008) is the Associated
Account Executive for Rubenstein
Associates Inc.
Eric Zedalis (2008) is a Communication Specialist for Goldey-Beacon
College.
Erica Pires (2009) appeared on the
Price is Right on November 3, 2010.
Jessica Tougas (2009) is a Medical
Oncology Clinic Office Coordinator
for Columbia St. Marys Hospital.
Michael Veneziano (2009) is a Stats
Associate for ESPN.
Richard Arleo (2010) is a Sports
Writer for Patch.com.

Kate Fox (2010) is the Assistant
Women’s Soccer Coach at Assumption College.
Melissa Greco (2010) is the Marketing Manager for IBM’s New York
Area Software Group.
Jacqueline Kelly (2010) is the Community Director for the Morris
County March of Dimes.
Patrick Massaroni (2010) is a Graduate Assistant with the Men’s Basketball Program at James Madison
University.
Bryan Nelson (2010) is the Production Coordinator for Aggressive
Promotions.

Visit our Facebook page!

Alison Novak (2010) is a Teaching
Assistant at Drexel University.
Gina Pernicano (2010) is a Sports
Reporter for The Journal News.
Justin Santore (2010) is an Office
Administrator for Fusion Media Inc.
Follow us on Twitter!

Jillian Scangas (2010) is a Production Assistant for New England
Sports Network.
Megan Shannon (2010) is an Executive Assistant to the Publisher at
New York Magazine.

Kathryn Budzinski (2010) is an Assistant Director for Marist College.

Kait Smith (2010) is the Health
Editorial Assistant for Bauer Publishing.

Allison Duffy (2010) is a Project
Assistant Editor for Major League
Baseball.

Michael Steier (2010) is an Account
Assistant for Whalers Sports and
Entertainment.

Riley Eckert (2010) is an Assistant
Buyer for Summit Entertainment.

Colin Walker (2010) is a Graduate
Teaching Assistant at Central Michigan University.

Send us your update to
Foxtalk@marist.edu
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Perspectives

The copy gate closes?

I

n the fall of 2003, I sat in a Lowell Thomas classroom
and listened to professor G. Modele Clarke explain that
while becoming a newspaper reporter is exciting, the real
money in the industry, and the real job security, is in
copy editing.
“Copy editors are the gatekeepers,” the man who liked to go
by “G-Mo” told us.
Six years later, the Gannett Company laid off every one of the
Poughkeepsie Journal’s copy editors – myself included, splitting
time as a sports writer and a copy editor, included – and outsourced all page-designing duties to another newspaper’s staff
within the company. Gannett has since done the same with
many of its other newspaper properties.
Times change quickly, and few industries are changing quicker than the media.
If you’re wondering, my own story did have a happier ending
than some, as I was immediately re-hired as a full-time writer
(you can be the judge of whether they made the right choice),
but that’s besides the point.
There were plenty of lessons I picked up at Marist that still hang
around inside my head – most more meaningful than learning to unplug the Nintendo before using a screwdriver to futz
with the motherboard. Prof. Clarke preached the importance
of learning all of newspaper writing’s rules in order to know
when and where you can best break them. Dr. Keith Strudler
once called me out on losing focus within what I thought was a
masterpiece of a column, and I’ve asked that same question of
every subsequent masterpiece.
Still, the lesson that I come back to most often is the simple
fact that in 2003, copy editors were the gatekeepers, and today
they are the industry’s vestigial organs.
Copy editors are still necessary, of course. Somebody, somewhere, has to create the physical newspaper each day. But the
page designers that have increasingly become the star of the
news world are now the web page designers. While the high
costs for newsprint and paper only encourage the physical paper to shrink, the cost for webspace (or relative lack thereof )
encourages online expansion.
It also doesn’t hurt that in 2003, Facebook had still yet to make
its first friend and Twitter was just a gleam in Jack Dorsey’s eye.
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The never-ending battle to “be first” with the news has never
been tougher, now that breaking stories get re-tweeted by millions in an instant.
Add in the fact that smartphones immediately equip all of
us with the tools to be a one-person newspaper, and suddenly
there’s no “gate” for those copy editors to open and close. The
gate’s wide open and it’s been renamed the iGate.
As predicted by Prof. Andrew Utterback in another memorable Lowell Thomas lecture back in 2002, all media is consolidating, and all jobs in media are consolidating accordingly.
Newspapers are trying to get into online video news. Television
stations have websites to compete with print news. And singular
websites, with little overhead, are vying for their share of both
sides of the industry.
So, if I can pass along one lesson of my own here, it would simply be to keep your eyes and ears open to just about everything
and anything if you plan to get into the media industry.
You may need to know how to edit video. You may need to
know how to write a news feature. You may need to know that
the fire department will literally pull you out of your bed in the
old townhouses if you sleep through an accidental fire alarm.
Trust me, you can learn any of it at Marist.
Be prepared. The industry is as exciting as ever, but there’s no
telling where it will be headed in the future. Just ask the copy
editors. F

photo courtesy of Mike Benischek

Alumnus Mike Benischek reflects
on his time in Lowell Thomas and
on how media are consolidating

Making an impression

M

Dr. Keith Strudler talks about his first job, teaching
and the importance of learning to be adaptable

y first job out of college was as a junior high
school English teacher. I was 21 and looked
about 12. In fact, when I went down to the
gym, the basketball coach asked me if I was
there to try out for the team.
Given that, the school principal wanted me to establish authority from the beginning, lest any of these pesky 7th graders
turn my classroom into something out of Lord of the Flies. She
didn’t want these kids to feed off my vast
inexperience in anything besides watching reruns of Magnum PI. And thus,
my first step towards relative adulthood
was to insure my students referred to me
by the authoritative title “Mr. Strudler,”
which thus far I had considered my father’s name.
So on day one of my new life, I walked
in front of a room full of eager middle
schoolers and sternly announced, “Hello
class, my name is Keith.” As they began
to giggle, I realized that three minutes
into class, the battle was lost.
What’s the point? It’s that not everything a teacher says in front of a classroom should be remembered.
That goes for Marist as well.
I was happy to read from my former
student Mike Benischek that something
I said in class was memorable enough
for future use. I can only hope I have that success with all of
my students, although I won’t hold my breath. See, I know
that some of the things I’ve said from the comfort of a podium
might have been less impressionable.
For example, I told a bunch of sports communication students
that the NFL would never schedule an outdoor, cold weather
Super Bowl. I guaranteed another group that ESPN would
steal the NCAA men’s basketball tournament from CBS this
year. And I think I told some students that the XFL was a great
decision for NBC.
Teaching college classes is a bit like playing baseball. For
every hit, there’s a whole lot of misses.
Mike’s time at Marist, like a lot of communication students
I’m sure, was filled with hits and misses. That’s true for his
work as well. One of the true gifts of college is the unend-

ing opportunity to try. Journalism students can try to write
their first feature story. Advertising students can try to produce
a 30-second television commercial. Sports communication
students can try to write a sponsorship proposal for a sporting event or try to call a Marist basketball game. And Mike
Benischek can write a column for an instructor who uses more
red ink than gold stars in his grading.
The point isn’t necessarily the final product, although that’s
always a concern in a school like ours,
but instead the process of getting there.
That’s a process students will practice
over and over, sometimes with success
and sometimes less so. That’s what college is all about, trying without fear of
failure, something you rarely get out in
the real world with bosses to please and
budgets to meet.
Maybe that goes for professors as well.
In the end, I’m not too concerned about
my predictive talents. What I want,
what all professors want, is to challenge
their students, to make them engage
with their materials, to have them question dogma – even that of their esteemed
instructors.
A long time ago as a college freshman,
when I told my dad my intentions to be
an English major, I expected the kind
of long sigh you’d get from someone
staring at four years of private college tuition towards a degree
offering worse immediate financial security than the lottery.
Only instead, he told me it was a great choice. See, my dad understood the great truism of college. That is, the two most important things you learn in college are how to think and how to
write. Being an English major was a pretty good way to do that.
Reading Mike’s work today like I occasionally do, I know
Mike has certainly learned both of those things. I’d like to
think us communication professors had something to do with
that. That hopeful thought keeps me excited about the next
class, the next semester, the next chance to help some young
adult move ahead in life. For a lot of my students, that means
moving on to their first real job after graduation.
When they get there, I only hope their first day at work goes a
bit better than mine did. F
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Overheard on Campus

What form of digital
technology could you not
live without and why?

“ ”“ ”
“
”
“ ”“ ”
My Mac Book because it does everything for
me. It links my phone, my iPod and my schedule
together. It reminds me when things are due.
~ Samantha Lopez, ‘11

My digital camera is great. It helps me express
myself and show the world my perspective.
~ Mike Caiola, ‘11

I cannot go anywhere without my iPhone; the small device
serves as my phone, music player and solution to all of life’s
tribulations (yes, I have an app for everything). Though it can
be a pain in the neck sometimes, I find it’s more of a necessity,
especially with interning, capping and being involved with so
many different activities on campus this semester.
~ Jacel Egan, ‘11

Without my GPS, I would be completely lost.
In a perfect world, I would even have it with me
when I had to walk to class just in case I forget
where I am going. ~ Dan Kopf, ‘11

Though I use Facebook and text all
day, I will always prefer a pen and paper.
As the copy chief for The Circle, I always
want an article in front of me rather than
a computer screen to edit from.
~ Emily Berger, ‘12

SEE IT NOW: Changes to the Hancock Center since our March photo!

The Hancock Center nears completion on this chilly day in late-November. The Center has been built on the plot of land where Benoit and Gregory residence halls once stood. The 57,000-square-foot building will provide much needed academic space and is due to be complete in early 2011.
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The Final Word

CommArts in the blogosphere
Take a look at some of the blogs that CommArts students
have created and maintained over the past year

Marist Fox Tales
maristfoxtales.wordpress.com
Marist Fox Tales was started by Ryan Rivard, ‘12, Amanda
Benton, ‘11, Marissa DeAngelis, ‘12, and Katie Meena, ‘12. It is
described as “a blog that puts you in the paws of a Red Fox,”
so that anyone can “experience what it’s like to be a student
at Marist through the eyes of the students themselves.”

Kicking the (Marist) Bucket
kickingthebucket.wordpress.com
Kicking the (Marist) Bucket was a capping project started by Kait
Smith, ‘10, that serves as a self described “travel guide” including
“details on where to eat, where to party, and where to take your
parents on a Sunday afternoon. Oh, and everything else I can come
up with that fits in between.”

Culinary Chronicles of a College Kid
culinarychroniclesofacollegekid.blogspot.com
Culinary Chronicles of a College Kid is a delicious blog started by
Julianne Hodges, ‘11, that explores her newfound love of cooking and baking. The blog combines simple cooking recipes with
advice columns that make for a nice alternative to the cafeteria.

The Glossy Life
theglossylife.typepad.com
The Glossy Life is a capping project started by Alyssa
Longobucco, ‘11, in which she was able to combine her love of
magazines and writing into one. It is a self described “social
experiment regarding magazines, garnering advice and
inspiration from every month’s issue, and in the end, hopefully
inspiring you a bit on my own.”

Finding Former Foxes
findingfoxes.wordpress.com
Finding Former Foxes is a capping project started by Zak Lansing,
‘11, Katie Hague, ‘11, and George Morris, ‘11, and is a blog podcast
hybrid that looks to answer the question of where former Marist
athletes are. Included among the interviews at the time of publiction were interviews with Julianne Viani, ‘09, Alexandre Schultze,
‘10, and Bobby Marks, ‘95.

Winter 2011

59

NEW YORK • ITALY • ONLINE
60

Winter 2011

