
Welcome to Intro to Strategic Advertising
COM220L online
What’s this course all about? Well, that’s simple. This course is about Advertising. What is not so simple is de-
fining what we mean by the word “Advertising.” In Merriam-Webster the definition of advertising is the action of 
calling something to the attention of the public, especially by paid announcements. In today’s world however, this 
definition is too limiting. While it is true that in the past, advertising was generally thought of as the paid promotion 
of a product or a brand through a mass media vehicle, like magazines, newspapers, television, or radio. With the 
advent of the Internet and other interactive media the scope of what is considered advertising has increased ex-
ponentially. Advertising is no longer just about pushing product messages out to a large, homogeneous group of 
consumers. It is a much more sophisticated and strategic process whereby brands build individual relationships 
with the customers most likely to be loyal and profitable. This type of work requires an expanded approach of how 
to reach, attract, persuade, motivate, and retain the most valuable customers for a particular brand.

This course requires the bundled Stukent digital textbook and simulation listed. Students can purchase the bundle directly 
through the link provided OR they can purchase an access code at the Marist Bookstore and input it when they join the course

e Advertising Selling In Today’s World | Brian Sheehan and Ed Russell | Stukent | ISBN: 978-1-7374823-1-4 | 
9781737482314 
e Mimic Advertising Simternship

• Students must join the Stukent course site by Sun, June 11th using this link: https://home.stukent.com/join/B5E-53A 
• Joining the course site will give you access to the textbook and the simulation, (Registering by the due date will count as a 

HW assignment)
Since this course is delivered 100% online, you also need a computer and access to WiFi. If you plan on being away at any 
time during the course, make sure you have access to wifi. Being on vacation with no access to wifi will not be an excusable 
reason to miss deadlines.

This course is taught in an online, asynchronous format and will utilize Marist’s learning management system, Brightspace. This 
system will provide you 24/7 access to course materials and individual grades. Marist is migrating all courses to Brightspace 
this summer and training is available; if you have any questions or issues with the platform, please reach out to the HELP Desk. 
I will do a course overview video in the first week. If you have any questions, please don’t hesitate to contact me at joanna.
davanzo@marist.edu

I’m looking forward to working with you in this course!   
Prof. Joanna D’Avanzo
Joanna D’Avanzo is a Senior Professional Lecturer and former Chair of the Communication Department at 
Marist College. She came to Marist to lead their creative advertising program and has worked with col-
leagues to help students create breakthrough, award-winning work. Her student’s work has been recognized 
with Young Ones awards through The One Club for Creativity and district placements at the National Stu-
dent Advertising Competition sponsored by the American Advertising Federation. In Joanna’s initial year at 
Marist, she held the first Marist Portfolio Review in NYC, which continues each year with graduates going to 
top ad agencies, including R/GA, FCB, Ogilvy, Grey, McCann, DDB, and 360i. Before academia came calling, 
Joanna spent time at big NYC agencies, where where she worked her way up to Creative Director creating 
campaigns for a wide range of clients. Joanna’s 20 plus years in advertising has given her a depth of knowl-
edge to pull from and relate to; she has hands-on knowledge of where her students are headed, what’s in 
store for them and helps them prepare to get there. Joanna gives her students the advice to “Know A Little 
About A lot” and she takes that advice to heart which enables her to never stop learning.


