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Destination: Success

Marist prepares its students for life after college. Year after year, our success rate is consistently
high for graduates who are employed or in graduate school within six months of graduation.
All data reflects graduates from 2021 to 2025.

Where Marist Graduates Are Employed”**

¢ Abercrombie & Fitch

e Aetna CVS Health

« Aligned Orthopedic & Sports
Therapy

e Amazon

e American Petroleum Institute

o AmeriCorps VISTA

e Ann Taylor

» Anthropologie

» Apple Montessori Schools

e AriZona Beverage Company

e Arlington Central School District

» Armed Forces Benefit Association

e Ascend Autism

o Atlantic Health System

» Bangel, Cohen & Falconetti, LLP

» Bank of New York

» Barclays

» BDO Global

e Beacon City School District

» Binghamton University

» Bloomberg

* BMW of North America, LLC

* BNY

« Bristol Myers Squibb (BMS)

o Capital One

o Carnegie Hall

e Carter Mario Injury Lawyers

o CBS Sports

o Center for Internet Security

 Central Connecticut State
University

e Charles Schwab

» Chicago Venture Partners

« Children's Home of Poughkeepsie

« Citigroup Inc.

o Citizens Financial Group

o Community Care Physicians

e The Daily Catch

e Danbury Police Department

e David Yurman

» Department for Children and
Families

» Dermatology Physicians of
Connecticut

e Dillard’s Inc.

e Dutchess County District Attorney's

Office

o Electronic Design

e Enterprise Rent-A-Car

e ESPN

o Estée Lauder

«EY

e Fairfax County Police Department

o Federal Law Enforcement Officers
Association

o Fidelity Investments

e Fox News

e Fross Zelnick Lehrman & Zissu, P.C.
o FULLBEAUTY Brands

e Goldman Sachs

o Gotham Technology Group, LLC
o Great Mountain Forest Corporation
» GroupM

e Guggenheim Securities

» H&R Block

» Hachette Book Group

» Haddad Brands

e The Hartford

e Havas New York

o Hawaii Department of Education
e Hermés

e Homes.com

» Horizon Media

e Hudson Dermatology

e Hudson Valley Credit Union

» Hugo Boss

* IBM

« Istituto Lorenzo de' Medici

» Interact Marketing

e J.Crew Factory

o Jefferies Group

o Jett Capital Advisors, LLC

o JPMorgan Chase

Graduate Schools Marist Alumni Attend”

 Albany Law School

o American College of Education
e American Film Institute

» Babson College

« Berklee College of Music

e Binghamton University

» Boise State University

« Boston College

¢ Bryant University

o Catholic University of America
o Columbia University

e Emerson College

o Fairfield University

e Florida Institute of Technology
e Fordham University

» Georgetown University

» Georgia Institute of Technology
o Hofstra University

» Hunter College

e Indiana University

¢ Johns Hopkins University

o Miami University

“Partial listing of employers and graduate schools.

» Montclair State University

o National Museum Institute of the
History of Art, Conservation and
Museology

* New York Academy of Art

o New York University

o Northeastern University

 Pace University

e Quinnipiac University

» Rutgers University

e Sacred Heart University



4%

Employed or Attending Graduate School
Six months after graduation*

*Data is based on a five-year average with a knowledge rate of 86.8%. Includes some graduates in
temporary and part-time positions who are still seeking full-time opportunities and/or graduate school.

o Kansas Legislature

e KinderCare Learning Companies

« KPMG

o L'Occitane en Provence

o Legal Aid Society of Westchester
County

e Lululemon

e Mackarey & Mackarey Physical
Therapy Consultants, LLC

e Macy'’s

e Madison Square Garden

e Mass General Brigham

* Medical Mission Trips

e Memorial Sloan Kettering Cancer
Center

o Metropolitan Transportation
Authority

* Monadnock Environmental
Consultants

« Monumental Sports &
Entertainment

e Morgan Stanley

¢ Motion Recruitment Partners, LLC

» Myrtle Beach Pelicans

« National Institutes of Health

* Navy Federal Credit Union

« NBC Sports

* The New England Center for
Children

o New York City Police Department

* New York Firefighters Heart and
Lungs Institute

¢ New York Giants

o New York Life Insurance Company

* New York-Presbyterian Hospital

* Northwell Health

e Optum

» Orthopaedic and Neurosurgery
Specialists

e Owl Cyber Defense Solutions, LLC

e PepsiCo

o Premier Medical Group of the
Hudson Valley

*« PwC

¢ Ralph Lauren Corporation

« Regeneron Pharmaceuticals

» Regenity Biosciences

e The Ritz-Carlton

e Sacred Heart University

o Saks Fifth Avenue

e Scahill Law Group P.C.

 Seton Hall Law School

« SportsNet New York (SNY)

e Spotify

o Suffolk County District Attorney’s
Office

o TD Bank

e TeamLogic IT

e The TJX Companies, Inc.

o Tommy Hilfiger

e Travelers Insurance

» UBS Financial Services Inc.

e Under Armour

* UNICEF

 United States House of
Representatives

o United States Senate

o UnitedHealth Group Inc

e University of Connecticut

e The University of Vermont Health
Network—Champlain Valley
Physicians Hospital

* UPS

e Urban Outfitters

o Utah Department of Natural
Resources

 Valentino

« \Vermont Agency of Natural
Resources-DEC

e \eronica Beard

e Vineyard Vines

e The Walt Disney Company

» Weill Cornell Graduate School of
Medical Sciences

* Yale University

« Salisbury University

» Saint Mary'’s College of California
» School of Visual Arts

e Seton Hall Law School

» Seton Hall University

« Stevens Institute of Technology
o Stony Brook University

e Syracuse University

e Thomas Jefferson University

o Tufts University

e University at Albany

 University at Buffalo

e University College Dublin
Michael Smurfit Graduate
Business School

 University of Arizona

» University of Chicago

e University of Connecticut

o University of Delaware

 University of Denver

e University of Hawaii

o University of Kentucky

« University of Maryland
e University of Miami

e University of Oregon

o University of Rhode Island
o University of Tampa

o University of Toronto

o University of Vermont
 University of Wisconsin
« Villanova University

o William James College
o Wilmington University



School of Communication and the Arts

Advertising « Communication « Conservation Studies/Restoration e Digital Media
Fashion Design « Fashion Merchandising ¢ Fine Arts « Games and Emerging Media
Interior Design ¢ Journalism « Media Studies and Production « Public Relations « Studio Art

NOTABLE DESTINATIONS

e Abercrombie & Fitch
e Ann Taylor

» Anthropologie

* CBS Sports

e Centric Brands LLC

e The Daily Catch

e David Yurman

e Dillard’s Inc.

e Electronic Design

o Enterprise Rent-A-Car
* ESPN

o Estée Lauder

e Fox News

e Free People

o FULLBEAUTY Brands
« Gallery Players

e GroupM

e Haddad Brands

e Havas New York

e Hermeés

e Homes.com

e Horizon Media

e Hudson Valley Times
e Hugo Boss

o [HL Group

o J.Crew Factory

e J.McLaughlin

¢ JMG Public Relations

e 'Occitane en Provence

o LoveShackFancy

e Lululemon

* Macy's

e Madison Square Garden

e The Millennium Alliance

o Monumental Sports &
Entertainment

e Motion Recruitment
Partners, LLC

o Myrtle Beach Pelicans

e Navy Federal Credit
Union

* NBC Sports

e New York Giants

e Ralph Lauren

e Ross Stores Inc.

e Saks Fifth Avenue

« SportsNet New York (SNY)

e The TUX Companies, Inc.

o Tommy Hilfiger

e Under Armour

e Urban Outfitters

 Valentino

e Veronica Beard

e Vineyard Vines

e The Walt Disney
Company

(3(5

93%

Employed or Attending Graduate School
Six Months After Graduation*

My experience at Marist gave me more than just
an education in fashion merchandising; it provided
a well-rounded perspective shaped by studying
abroad in Florence, internships, and hands-
on classroom experiences. Serving as Student
Creative Director for Silver Needle Runway helped
me develop essential skills like collaboration,
communication, and problem-solving that translate
directly into my current role. Through Marist
Career Services and School of Fashion events, |
also built meaningful connections and landed my
first internship at an on-campus career fair. While
the fashion industry can be competitive, building
relationships early and leaving a lasting impression
can make all the difference.
BD EMMA WINKLER 25
Major: Fashion Merchandising
Minors: Product Development, Advertising

Digital Visual Merchandising Assistant
Ralph Lauren

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.
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School of Computer Science and Mathematics

Applied Mathematics « Computer Science ¢ Cybersecurity « Data Science and Analytics
Games and Emerging Media « Information Technology and Systems « Mathematics

NOTABLE DESTINATIONS

e Bank of New York

e Barclays

o Capital One

o Center for Internet
Security

e Chester Township

e Chicago Venture
Partners

o DataAnnotation

« Davis Unlimited
Information Technology
(DUIT)

« Eastridge Workforce
Solutions

« Fisch Solutions

 Forestdale Inc

o Gallagher Fluid Seals

o Gotham Technology
Group, LLC

e Harman Corporation

e The Hartford

e Hechara

* IBM

¢ IMO Tech Solutions

« Interact Marketing

o JPMorgan Chase

 KinderCare Learning
Companies

e Made4Net LLC

e ManpowerGroup

o Metropolitan
Transportation Authority

* Northwell Health

* NQ8

« NYPD Academy

e NYU Langone Health

e Optum

o Owl Cyber Defense
Solutions, LLC

e PathGuide Technologies

o SCOPE Education
Services

e Spotify

e Starr Insurance

e Success Academy
Charter Schools

e TeamLogic IT

e Thorlabs

 Travelers Insurance

o UnitedHealth Group

« UPS

e Yale University

(5(5

9M1%

Employed or Attending Graduate School
Six Months After Graduation*

Marist provided me with unique opportunities that
can be found nowhere else. | was encouraged to
pursue interdisciplinary research and | was supported
the entire way. Exploring my diverse interests and
receiving funding to conduct and publish research
made me the well-rounded professional that | am
now. | was also able to accelerate my early career

by gaining strategic on-job experience working in
our datacenter and becoming our lead network
technician. Marist also played a key role in navigating
my early career, as dedicated professors helped

me to find jobs within my interests, prepare for my
interviews, and negotiate my offers.

22

RYAN MUNGER '25

Major: Computer Science

Minors: Cognitive Science, Cybersecurity,
Information Technology, and Information Systems

Hardware Performance & Design Engineer
IBM

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.



School of Liberal Arts

American Studies ¢ English  French « Global Studies
History e Italian « Philosophy e« Political Science  Spanish

NOTABLE DESTINATIONS

o Academie de Nantes

e Allaire Community Farm

o AREA 23

» Bangel, Cohen & Falconetti, LLP

» Binghamton University

o Carnegie Hall

o Carter Mario Injury Lawyers

e The Daily Catch

« Di Stasi, Moriello & Murphy, P.C.

e Dynamic Marketing Acquisitions

o firstCLUE

e Fross Zelnick Lehrman & Zissu, P.C.
e Gassman, Denicolo & Ketron, P.A.

e Getnick Livingston Atkinson & Priore, LLP
o Great Mountain Forest Corporation
e Hachette Book Group

» Kansas Legislature

e Lambariello, Smith & Speed, LLC

e Marvin Kemp & Cole PLLC

e The Reading Law Firm, LLC

» Regeneron Pharmaceuticals

o Scahill Law Group P.C.

* UNICEF

» United States House of Representatives
o United States Senate

(9(5

95%

Employed or Attending Graduate School
Six Months After Graduation*

Throughout my time at Marist, | was able to take
advantage of all that they have to offer. The support
from faculty allowed me to explore my passions
while getting professional hands on experience. As
a political science student, | had the opportunity to
work with local non profits through the Center for
Civic Engagement and intern for a NY State Senator
through the Albany Summer Internship Program.
These experiences helped shape my professional
career and allowed me to feel better prepared to
enter the workforce.

gg KATHERINE SMITH '25
Major: Political Science

Special Events Coordinator
Carnegie Hall

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.



Accounting ¢ Business Administration « Economics « Entrepreneurship
Finance ¢ International Business « Management « Marketing

NOTABLE DESTINATIONS 5 O/
e Amazon o

o AmeriCorps VISTA .
« AriZona Beverage Company Employed or Attending Graduate School

« BDO Global Six Months After Graduation*

» Bloomberg

e BMW of North America, LLC

* BNY

e Charles Schwab GG During my time at Marist, | had the opportunity to

« Citigroup Inc. take a wide range of classes that helped me develop
« Citizens Financial Group a well-rounded understanding of finance. These
*EY courses allowed me to learn the language of finance
« Fidelity Investments while also building a strong work ethic that has

e Goldman Sachs

» Guggenheim Securities

o H&R Block

e The Hartford

e Hudson Valley Credit Union
* |IBM

o Jefferies Group

 Jett Capital Advisors, LLC

carried over into the professional world. Through
group projects, presentations, extensive research
papers, and the expectation to dress professionally
and be punctual, Marist instilled many of the habits
that have contributed to my success in my first role
after graduating. | am grateful that Marist provided
me with the tools and foundation needed to succeed

« JPMorgan Chase in the real world and excel in my career.

* KPMG

» Morgan Stanley gg

« PepsiCo TYLER RUSCHER '25
e« PWC Maijor: Business Administration
* The Ritz-Carlton Client Specialist
e Schultheis & Panettieri, LLP UBS
o TD Bank

¢ UBS Financial Services

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.



Shool of cience

Biochemistry ¢ Biology ¢ Biomedical Sciences « Chemistry « Environmental Earth Science
Environmental Science  Environmental Studies « Medical Laboratory Science

NOTABLE DESTINATIONS

e Aetna CVS Health

o Alliance Orthopedics

o Atlantic Health System

o Atlas Refinery Inc

» Boise State University

e Bristol Myers Squibb
(BMS)

o Community Care
Physicians

e Cornell Cooperative
Extension

* Dermatology Physicians
of Connecticut

» HealthAlliance Hospital

¢ HRP Associates

e Hudson Dermatology

o Mackarey & Mackarey
Physical Therapy
Consultants, LLC

¢ Medical Mission Trips

e Memorial Sloan
Kettering Cancer Center

e Monadnock
Environmental
Consultants

o National Institutes of
Health

o New York-Presbyterian
Hospital

* Northwell Health

e Orthopaedic and
Neurosurgery
Specialists

e Premier Medical Group
of the Hudson Valley

* Regenity Biosciences

o Sacred Heart University

o University of
Connecticut

e The University of
Vermont Health
Network—Champlain
Valley Physicians
Hospital

o Utah Department of
Natural Resources

e Vermont Agency of
Natural Resources-DEC

o Weill Cornell Graduate
School of Medical
Sciences

(9(5

7%

Employed or Attending Graduate School
Six Months After Graduation*

| will always look back on my Marist experience with
gratitude, pride, and appreciation. Marist has given
me the opportunity to become the best version of
myself by encouraging me to grow as a student,
a professional, and a person. By fostering a deep
love for lifelong learning, | feel inspired to continue
my education and prepared to pursue new
opportunities for growth. The lessons, connections,
and experiences | gained here will stay with me
as | move forward, shaping the way | approach
challenges and contribute to the communities
around me.
gg MADISON ARRIGHI, SPT '25
Maijor: Biology

Doctor of Physical Therapy Student
Tufts University School of Medicine

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.
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School fSociaI and Behavioral Sciences

Crime and Justice Studies ¢ Education (Adolescence or Childhood Education/Special Education)
Psychology ¢ Psychology/Dual Certification in Childhood/Special Education (Grades 1-6) ¢ Social Work

NOTABLE DESTINATIONS

o Abilis Therapeutic
Services

 Aligned Orthopedic &
Sports Therapy

o American Petroleum
Institute

o Amika

* Apple Montessori
Schools

e Arlington Central
School District

e Armed Forces Benefit
Association

o Ascend Autism

e Axinn, Veltrop &
Harkrider LLP

e Beacon City School
District

e Central Connecticut
State University

e Children's Home of
Poughkeepsie

e Danbury Police
Department

e Department for Children
and Families

e Dutchess County District
Attorney’s Office

e Fairfax County Police
Department

e Family Services

e Federal Law
Enforcement Officers
Association

e Hauppauge Union Free
School District

e Hawaii Department of
Education

e Legal Aid Society of
Westchester County

» Mass General Brigham

o Multicultural Counseling
Center

e The New England
Center for Children

* New York City Police
Department

¢ New York Firefighters
Heart and Lungs Institute

e New York Life Insurance
Company

e New York-Presbyterian
Hospital

e Seton Hall Law School

» Suffolk County District
Attorney'’s Office

(5(5

97%

Employed or Attending Graduate School
Six Months After Graduation*

When | was choosing between colleges, | decided

on Marist because | believed that the location and
programs offered would expose me to greater
opportunities. | can confidently say that Marist not only
delivered great education, but also a fantastic study
abroad program, numerous major and minor offerings,
great support from alumni, staff, and professors, as
well as career support to help me thrive in my chosen
field. | felt not only prepared, but even encouraged

to try as many options as possible both on and off
campus. Marist truly is not just a university; it's a
stepping stone to achieving your fullest potential.

25

PHOEBE CASTELLANO '25
Major: Criminal Justice

Crime Analyst
Dutchess County District Attorney's Office

“NOTABLE DESTINATIONS" are a small sample of employers and graduate school enroliments experienced within the past five years.



Experience Outside of the Classroom

e Amazon e LVMH North America « Ross Stores, Inc.

» American Eagle Ouftfitters o Mental Health Association of  Siemens Healthineers

o American Heart Association New York State * SNY (SportsNet New York)

e BlackRock o The Metropolitan Museum of Art e Société Générale

e David Yurman o Microsoft o SportsGrid

o Estée Lauder « National Alliance on Mental o Target

e EY liness-New York State  Tarte Cosmetics

» Families Together in New York State e National Football League » The TUX Companies, Inc.

o Family Services, Inc. o NBCUniversal o UPS

« FBI » New York Stage and Film » U.S. House of Representatives
 General Motors (GM) » New York State Assembly  Vassar Brothers Medical Center
o Goldman Sachs » New York State Senate « Vineyard Vines

o Google » New York Police Department

o Haddad Brands (NYPD)

e Havas Media Group * New York Yankees o

e Horizon Media * Nielsen

» Hudson Valley Magazine » Northwell Health 8 3 /o

* IBM e Ogilvy

. jb%ﬁ:éan Chase " poris and Trals New vork OF MARIST GRADUATES
« KPMG  Ralph Lauren PARTICIPATED IN ONE
e L'Oréal e Regeneron Pharmaceuticals OR MORE INTERNSHIPS""

“Listing includes traditional internships, research, fieldwork, laboratory work, service learning, and other related pre-professional experiences.
The latest Marist internship statistic is based on data for the class of 2025.

50%

- OF MARIST GRADUATES
o STUDY ABROAD VS.
-~ ’

THE U.S. NATIONAL
° / COLLEGIATE AVERAGE
LF° OF 10.9%.

)
* O

()
4
'
(J

¢ IN THE NATION FOR
- ) °
STUDY ABROAD
(FOR FULL-YEAR PROGRAM)

OPEN DOORS REPORT/
DEPARTMENT OF STATE

OPEN DOORS is sponsored by the U.S. State Department. It is a comprehensive information resource on international students and scholars
studying or teaching at higher education institutions in the United States, and U.S. students studying abroad for academic credit at their
home colleges or universities.



Graduation Rates Student Satisfaction

Marist students graduate at a higher rate compared to other institutions. 92%

are satisfied with their
academic experience.

92%

are satisfied with Marist’s
student services.

o
63% 92%
would recommend Marist to a future
PUBLIC PRIVATE academically qualified student.

Source: National Center for Education Statistics. Marist and national graduation rates are 2025 Student Evaluation of Marist Services (SEMS) Survey.
based on 6-year rate and the 2017 cohort.

Center for Career Services

From the first day you arrive on campus, the Center for Career Services In the past five years, Marist graduates
works with you and provides a wealth of resources to help you discover have been awarded significant grants
and define your career plan. and recognitions to pursue advanced

research and study.

100+

COMPANY CAMPUS VISITS FOR CAREER FAIRS 5 FULBRIGHT U.S. STUDENT
AND EMPLOYER INFORMATION SESSIONS PROGRAM GRANTS

2,000"‘ 13 GILMAN INTERNATIONAL

ALUMNI IN THE ALUMNI-STUDENT NETWORK SCHOLARSHIPS

1 HUMANITY IN ACTION

GG We are committed to the success of every Marist University student in FELLOWSHIPS

an ever-evolving global workforce. As emerging technologies, including

Al, continue to transform industries and redefine the skills employers

seek, our approach focuses on preparing students with the career skills 1 JAMES MADISON
necessary to adapt, lead, and innovate. Through strong partnerships MEMORIAL FELLOWSHIP
with faculty, alumni, and employers, we intentionally integrate career

readiness across the entire Marist experience. Career preparation CRITICAL LANGUAGE

is emphasized in academic coursework, experiential learning, study 1 SCHOLARSHIP SPARK AWARD
abroad, student leadership, residential life, and campus employment.

Marist University students graduate with both a strong academic

foundation and the practical experience, professional skills, and

adaptability needed to thrive in a rapidly changing world.

DB DR. MARY O. JONES
Executive Director
Center for Career Services

*Data is based on a five-year average with a knowledge rate of 86.8%. Includes some graduates in temporary and part-time positions who are still seeking full-time
opportunities and/or graduate school.

**Data was compiled from the following sources: multiple online surveys, the Center for Career Services, LinkedIn, National Clearinghouse, phone calls and emails from
graduates, and through formal and informal conversations with employers and graduate schools from the class of 2021-25. All outcome information is self-reported, and
the percent employed includes both full- and part-time positions. Marist has outcome information on 81% of the 2025 graduating class and a five-year knowledge
rate of 86.8%. The employer and graduate programs listed reflect a sampling of outcomes from the 2021-25 classes. Marist provides an environment for success;
however, it does not guarantee job placement or entrance/acceptance into graduate school.
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