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Marist University
COM 211_721   Intro to Public Relations
Summer 2026 course with Babette Fasolino
Welcome to the summer version of COM 211 – Intro to Public Relations! 
This course is completely online through Brightspace. 
[image: ]I am Prof. Fasolino, and I  look forward to working with you as we explore the ever-changing public relations industry. As you begin this summer journey, you’ll explore the fundamentals of strategic communication, media relations, and brand storytelling in a fast-paced, engaging format designed for college learners. Whether you're considering a career in PR or simply want to strengthen your communication skills, this course will give you a solid foundation and practical insights you can apply right away. Get ready to think critically, collaborate creatively, and discover how effective public relations shapes the world around us.
Contact info:
I log into the course every day; if you need to reach me, the quickest way is through email: babette.fasolino@marist.edu
Required Text:  Page, J. & Parnell, L. (2025). Introduction to Public Relations: Strategic, Digital, and Socially Responsible Communication. (Sage Publications: ISBN 9781071901953). You are welcome purchase or rent this text from any source. We will jump right into the book, so be sure to obtain it prior to course start. 
Technical requirements: We will complete written assignments utilizing Microsoft Word or Google Docs. We will create design work in PowerPoint or Canva. If you do not yet have a Canva account, you can create a free account at https://www.canva.com.
About me:
I am a Professional Lecturer at Marist College specializing in Public Relations. I graduated from Marist in 2009 with my MA in Communications & Organizational Leadership. I spent over 25 years working as a professional Public Relations manager, theater producer, creative services designer, and feature writer. I am also the Faculty Advisor for North Road Communications (NRC) Marist’s student-run PR firm.
About this course: 
This course is designed to help students develop an understanding of public relations from a theoretical and a strategic management perspective. Specifically, the course will help students trace the history and development of the field; critically assess the role of public relations in modern societies; develop an understanding of theoretical concepts and practical techniques of public relations in interpersonal and organizational communication; and evaluate the relationships between public relations, journalism, advertising, marketing, and other communication disciplines in modern societies.
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Welcome to the summer version of COM 21 1   –   Int ro to P ub lic Relations !    This course is completely online   through Brights pace .    I am  Prof. Fasolino, and I    look forward to   working with you as we  explore the  ever - changing public r elations industry.  As you begin this summer journey, you’ll explore the  fundamentals of strategic communication, media relations, and brand storytelling in a  fast - paced, engaging format designed for college learners. Whether you're considering a  career in PR or simply want to strengthen your communication skills, this course will give you a solid  foundation and practical insights you can apply right away. Get ready to think critically, collaborate  creatively, and discover how effective public rela tions shapes the world around   us.   C ontact  info :   I log into the course every day;  if you need to reach me , the quickest way is through email:  babette.fasolino@marist.edu   Required Text:     Page, J. & Parnell, L. (2025).   Introduction to Public Relations: Strategic, Digital, and  Socially Responsible Communication.  (Sage Publications: ISBN 9781071901953). You are welcome  purchase or rent this text from any source .   We  will jump  right into the book,  so be sure to obtain it prior  to course  start.    Techni cal require ments :  We will  complete  written  assignments utilizing Microsoft Wor d   or Google Docs.  We will create  design   work in Power P oint or  C anva. If you do not yet have a Canva account, you can  c reate a free account  at  https://www.canva.com .   A bout me:   I am a Professional Lecturer at Marist College specializing in Public Relations. I graduated from Marist in  2009 with my MA in Communications & Organizational Leadership. I spent over 25 years working as a  professional Public Relations manager,  theater producer,  creative services designer, and feature writer. I  am also the  Faculty Advisor for North Road Communications (NRC)  Marist ’ s  student - run PR firm.   Ab out this course:     This course is designed to help students develop an understanding of public relations from a theoretical  and a strategic management perspective. Specifically, the course will help students trace the history and  development of the field; critically assess t he role of public relations in modern societies; develop an  understanding of theoretical concepts and practical techniques of public relations in interpersonal and  organizational communication; and evaluate the relationships between public relations, journ alism,  advertising, marketing, and other communication disciplines in modern societies.  

