
 

 

 

 

Hugh Schwartz, CEO, Hudson Valley Center for Innova�on 

 

A�er 25 years working in Fortune 500 companies with extensive experience 
building businesses, Hugh switched to consul�ng working first with turnarounds 
and then start-ups. His focus is helping companies commercialize their concepts. 
He worked in a variety of product categories including consumer goods, 
commercial food equipment, automo�ve, and medical devices. 

 


